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adidas Group adjusts net income guidance for 2007

The Executive Board of adidas AG has decided to increase investment in the
Reebok segment in 2007. This includes investments in advertising, new media,
point-of-sale communication, product development and initiatives to grow the
brand in emerging markets. Management believes this strategy will significantly
strengthen Reebok’s medium- and long-term position in the marketplace. As a
result, Reebok’s profit growth in 2007 will be lower than originally expected.
Therefore, 2007 net income growth for the Group is now projected to approach
15% against the 2006 level. Originally, the Group had expected to grow net income
by 20%.

-The Group’s medium-term guidance remains unchanged. Detailed guidance for

2007 will be provided with the announcement of the Group’s 2006 Full Year
Results on March 7, 2007.
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Nine Months 2006 Results:

Net income attributable to shareholders increases 22%
Currency-neutral sales up 52%

Currency-neutral sales for the adidas Group excluding Reebok grow 16%
Group operating profit increases 23% ' '
Currency-neutral adidas backlogs up 3%

Reebok backlogs decrease 14% on a currency-neutral basis

2006 net income to approach € 500 million

2007 net income growth to approach 15%

Third quarter adidas Group currency-neutral sales grow 56%

In the third quarter of 2006, Group sales increased 56% on a currency-neutral basis,
driven by the consolidation of the Reebok business segment as well as the higher
than expected growth at brand adidas. Sales for the Group excluding Reebok
increased 14% on a currency-neutral basis, with double-digit sales increases coming
from all regions except North America, where sales increased by single-digit rates.

~ Ineuro terms, Group revenues grew 53% to € 2.949 billion in the third quarter of

2006 from € 1.924 billion in 2005. Sales for the adidas Group excluding Reebok grew
12% in euro terms to € 2.154 biltion from € 1.924 billion in the prior year.

Currency-neutral sales grow 52% in the first nine months of 2006
In the first nine months of 2006, Group sales increased 52% on a currency-neutral

- basis, strongly supported by the first-time consolidation of the Reebok business

segment. Sales for the adidas Group excluding Reebok increased 16% on a currency-
neutral basis driven by double-digit growth in all regions. In euro terms, Group
revenues grew 53% to € 7.836 billion in the first nine months of 2006 from

€ 5.115 billion in 2005. Sates for the adidas Group excluding Reebok grew 16% in
euro terms to € 5.954 hillion in 2006 from € 5.115 billion in the prior year.

“After an outstanding first half of 2006, the adidas Group again delivered strong
performance in the third quarter,” commented adidas AG Chairman and CEO Herbert
Hainer. "Sales growth accelerated and was broader-based than at any other time of

- the year and we have continued to make important progress with the Reebok

integration.”
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Brand adidas and TaylorMade-adidas Golf grow strongly in the first nine months of
2006

The adidas segment was the main driver for the Group’s organic sales growth in the
first nine months of 2006. Currency-neutral adidas revenues increased 15% during
the first nine months of 2006, positively impacted by the 2006 FIFA World Cup™.
Increases in nearly all Sport Performance categaries as well as double-digit growth
in the Sport Heritage and Sport Style divisions also contributed to this improvement.
The Reebok segment added € 1.828 billion to adidas Group sales. At TaylorMade-
adidas Golf, currency-neutral revenues increased 23%. Excluding sales of the Greg
Norman Collection, which is expected to be divested to MacGregor Golf Company by
the end of this year, segment sales grew 14%, driven by growth in nearly all major
categories. Currency translation effects only had a minor impact on sales in euro
terms. adidas sales in euro terms increased 15% to € 5.248 billion in the first nine

- months of 2006 from € 4.545 billion in 2005. TaylorMade-adidas Golf sales in euro
terms grew 25% to € 658 million in 2006 from € 528 million in 2005.

Nine Months Change y-o-y
2005? in euro terms
€ in millions in %
adidas 4,545 15
Reebok® 1,970 (7]
TaylorMade-adidas Golf 528 25
Total 836 e 5,115 53

Group sales by brand in 2006, "Totat” includes HQ/Consolidation

Strong double-digit sales increases in all regions

Sales in Europe for the adidas Group in the first nine months grew 32% on a
currency-neutral basis, reflecting the first-time consolidation of the Reebok segment
as well as increases at brand adidas. This also represents an improvement of 32% in
euro terms to € 3.339 billion in 2006 from € 2.537 billion in 2005. In North America,
Group sales during the first nine months increased 102% on a currency-neutral
basis, reflecting the first-time consolidation of the Reebok segment as well as
double-digit increases at both adidas and TaylorMade-adidas Golf. In euro terms,
sales increased 107% to € 2.492 billion in 2006 from € 1.203 billion in 2005. Sales for
the adidas Group in Asia increased 35% on a currency-neutral basis in the first nine
months of 2006, driven by strong double-digit increases at adidas and TaylorMade-
adidas Gotf as well as the first-time consolidation of the Reebok segment. In euro
terms, revenues in Asia also grew 35% to € 1.4%94 billion in 2006 from € 1.111 billion

! Including Reebok business segment from February 1, 2006 onwards.

? Figures reflect continuing operations as a result of the divestiture of the Salomon business segment in
2005.

3 Only includes eight months of the nine-month period in 2006. The relevant fiqures for the eight-month
period of 2005 were not consolidated within the adidas Group in 2005 and are therefore not included in the
total. Reebok prior year results are based on US-GAAPF figures and not IFRS.
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in 2005. In Latin America, currency-neutral sales increased 54% in the first nine
months of 2006. This development mainly reflects strong increases at brand adidas
as well as the first-time consolidation of the Reebok segment. In euro terms, sales
grew 62% to € 375 million in 2006 from € 231 million in 2005. For the adidas Group
excluding Reebok, first nine months currency-neutral sales grew 10% in Europe,

- 12% in North America, 21% in Asia and 32% in Latin America.

e fontr : Nine Months Change y-o-y
200645 2005° in euro terms
onsii 4| € inmitlions in %
Europe : 2,637 . 32
North America 1,203 107
Asia . 1,111 35
Latin America - ] 231 62
Total b isie | 5,115 53

Group sales by region in 2008, "Total” includes HQ/Consolidation

Group gross profit increases 42%

The gross margin of the adidas Group declined 3.6 percentage points to 44.9% of
sales in the first nine months of 2006 (2005: 48.5%], mainly reflecting the first-time

* consolidation of Reebok. Reebok carries a significantly lower gross margin than the

- Group average due to its strong presence in North America where average gross

. margins are lower than in other regions. In addition, Reebok’s gross profit in the first
. nine months includes negative impacts from purchase price allocation in an amount
of € 64 million. For the adidas Group excluding Reebok, gross margin decreased

0.5 percentage points to 48.0% in the first nine months of 2006, mainly as a result of
lower margins arising from the cooperation agreement with Amer Sports
Corporation. Under this agreement, the adidas Group sources softgoods for Salomon
at a fixed buying commission. As a result of the Group’s strong top-line growth, gross
profit for the adidas Group rose strongly by 42% in the first nine months of 2006 to
reach € 3.518 billion versus € 2.481 billion in the prior year. Excluding Reebok, gross
profit grew by 15% to € 2.840 billion in the first nine months of 2006.

Operating profit improves 23% :

© The operating margin of the adidas Group declined 2.6 percentage points to 10.6% of
sales in the first nine months of 2006 {2005: 13.1%). This mainly reflects the first-
time consolidation of Reebok, which carries a significantly lower operating margin
than the Group average, and includes negative impacts from purchase price
allocation on cost of sales and operating expenses in a total amount of € 71 million.
For the adidas Group excluding Reebok, the operating margin decreased

" 0.5 percentage points to 12.6% in the first nine months of 2006 from 13.1% in the

* Including Reebok business segment from February 1, 2006 onwards.
% Figures reflect continuing operations as a result of the divestiture of the Salomon business segment in
2005.
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prior year, reflecting the Group’s lower gross margin and higher marketing
expenditures related to the 2006 FIFA World Cup™. As a result of strong sales
growth, however, operating profit for the adidas Group rose 23% in the first nine

- months of 2006 to reach € 829 million versus € 672 million in 2005. Excluding

Reebok, operating profit for the adidas Group grew by 12% to € 752 million in the
first nine months of 2006 from € 672 million in the prior year.

-~ Income before taxes up 10%
- Income before taxes for the adidas Group increased 10% to € 709 million in the first

nine months of 2006 from € 645 million in 2005 as a result of the operating
improvements in the adidas and TaylorMade-adidas Goif segments which more than
offset the significant increase in net financial expenses. Net financial expenses
increased 335% to € 121 million in the first nine months of 2006 from € 28 million in

- the prior year. This mainly reflects the financing of the Reebok acquisition.

Net income from continuing operations grows 12%

The Group’s net income from continuing operations increased 12% to € 483 million in
the first nine months of 2006 from € 431 million in 2005. The Group's strong sales
increase was the main driver of this improvement. In addition, net income was also
positively impacted by a lower tax rate, which declined 1.3 percentage points to

- 31.9% in 2006 {2005: 33.2%) mainly due to a more favorable earnings mix throughout
the Group.

Net income attributable to shareholders up 22%
The Group’s net income attributable to shareholders increased 22% to € 469 million

- in 2006 from € 386 million in 2005. This improvement reflects the outstanding

performance of the adidas and TaylorMade-adidas Golf segments. The non-
recurrence of losses from discontinued operations related to the Salomon business
in 2005 also had a positive impact on this strong development.

Basic earnings per share increase 10%

On June 6, 2006, adidas AG conducted a share split with each existing adidas AG
share being divided into four shares. 2005 earnings per share figures have been
restated accordingly. The Group's basic earnings per share from continuing and
discontinued operations increased 10% to € 2.31 in the first nine months of 2006

~ versus € 2.10 in 2005 despite the capital increase conducted on November 3, 2005.

Diluted earnings per share from continuing and discontinued operations in the first
nine months of 2006 increased 11% to € 2.18 from € 1.97 in the prior year. The
dilutive effect mainly results from approximately 16 million additional potential
shares that could be created in relation to the outstanding convertible bond, for
which conversion criteria were met for the first time at the end of the fourth quarter

" of 2004.
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Inventories and receivables increase due to Reebok consolidation

Group inventories increased 42% to € 1.498 billion in 2006 versus € 1.053 billion in
2005, largely as a result of the first-time inclusion of € 395 million in inventories
related to the Reebok business. On a currency-neutral basis, this increase was 48%.
Inventories for the adidas Group excluding Reebok grew 5% [+9% currency-neutral),
reflecting progress made to reduce retail inventories in the emerging markets.
Group receivables grew 57% {+62% currency-neutral) to € 1.914 billion at the end of
the first nine months of 2006 versus € 1.220 billion in the prior year, primarily due to
the first-time inclusion of receivables totaling € 612 million related to the Reebok
business. Receivables for the adidas Group excluding Reebok increased 7% [+10%
currency-neutrall, which is lower than the strong sales growth during the third
quarter of 2006.

Net borrowings at € 2.728 billion

Net borrowings at September 30, 2006 were € 2.728 billion, up 315% or

€ 2.070 bitlion versus € 657 million in the prior year reflecting a financial leverage of
94.6% versus 32.6% in 2005. This increase was driven by the payment of around

€ 3.2 billion for the acquisition of Reebaok International Ltd. (USA), paid on January
31, 2006. In addition, expenses of around € 170 million for the buyback of Reebok’s
major properties in the USA and in Europe influenced this development.

Low double-digit sales growth expected for adidas segment

Backlogs for the adidas brand at the end of the third quarter of 2006 increased 3%
versus the prior year on a currency-neutral basis. In euroc terms, this represents a
stable development. Footwear backlogs grew 2% in currency-neutral terms (-2% in
euros), led by improvements in the Sport Performance tennis and training categories
as well as in Sport Heritage. Apparel backlogs grew 5% on a currency-neutral basis
(+2% in euros), driven by improvements in the Sport Performance categories training
and tennis. The transfer of the NBA and Liverpool licensed business from Reebok to
adidas had a positive impact of approximately 1 percentage point on the development
of brand adidas backlogs. As a result of the strong first nine months performance,
the positive order book and strong growth expectations for at-once and own-retail
activities, the Group continues to expect low double-digit currency-neutral sales
growth for brand adidas in 2006.

Footwear Apparel
ﬁ\h;onge y-oy in€ in€
Europe. {7] i8]
North America i1] 2
Asia 10 12
Total (2 0

8 Including hardware backlogs.



R R S SO N

GROUP

Mid-single-digit sales decline of Reebok business anticipated for 2004

Backlogs for the Reebok brand at the end of the third quarter of 2006 decreased 14%
versus the prior year on a currency-neutral basis. In euro terms, this represents a
 decrease of 16%. Footwear backlogs declined 11% in currency-neutral terms (-14%
" in euros), mainly due to decreases in Reebok's lifestyle product offering. Apparel
backlogs were down 19% on a currency-neutral basis (-21% in euros], primarily as a
result of declines in Reebok’s ticensed and branded apparel business as well as the
transfer of the NBA and Liverpool business from Reebok to adidas. This transfer had
a negative impact of approximately 3 percentage points on Reebok’s order backlog

. development. Consequently, Reebok sales for eleven months of 2006, with
consolidation starting on February 1, 2006, are expected to decline at mid-single-
digit rates versus the prior year on a like-for-like basis.

) Footwear Apparel
Change y-o-y . . .
N % in€ in€ in€
Europe k] 19 (6)
North America [30) (25) [29]
| Total (14) 121) (16)

Reebok order backlogs by product caregory ana' region as al Seprember 30, 2006

TaylorMade-adidas Golf to grow at double-digit rates

For TaylorMade-adidas Golf excluding the Greg Norman Collection, the Group

- expects double-digit sales growth on a currency-neutral basis in 2006. Although
backlog information is not meaningful for this segment, growth expectations are
supported by trade show performance and ongoing dialog with customers.

Double-digit sales and earnings growth expected in 2006

~ The adidas Group expects strong top- and bottom-Lline performance in 2006. Sales
will reach € 10 billion for the first time in the Group’s history, supported by the first-
time inclusion of Reebok and currency-neutral sates growth for the adidas Group
excluding Reebok of around 12%. The gross margin for the Group is expected to be in
a range of between 44 and 46% in 2006 (between 47 and 48% excluding Reebok]. The
Group's operating margin is forecasted to be around 9% (between 10 and 10.5%
excluding Reebok]. Net income attributable to shareholders for the adidas Group is
expected to approach € 500 million (in a range between € 480 and € 490 million),
including accretion from the Reebok acquisition.

" Including hardware backlogs.
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Net income growth to approach 15% in 2007

The Executive Board of adidas AG has decided to increase investment in the Reebok
segment in 2007. This includes investments in advertising, new media, point-of-sale
communication, product development and initiatives to grow the brand in emerging
markets. Management believes this strategy will significantly strengthen Reebok’s
medium- and long-term position in the marketplace. As a result, Reebok’s profit
growth in 2007 will be lower than originally expected. Therefore, 2007 net income
growth for the Group is now projected to approach 15% against the 2006 level.
Originally, the Group had expected to grow net income by 20%. Detailed guidance for
2007 will be provided with the announcement of the Group’s 2006 Full Year Results
on March 7, 2007.

Herbert Hainer stated, "We have made significant progress in the Reebok integration
so that Reebok today is in much better shape than it was at the time of the acquisition
at the end of January. We intend to increase our investment into the brand in 2007
to strengthen Reebok’s position in all regions in the medium and long term.” Hainer
continued, "For the adidas Group, 2007 will again be a year of record sales and
earnings.”

** ok

Contacts:

Media Relations Investor Relations

Jan Runau Natalie M. Knight

Chief Corporate Communications Officer Vice President, Investor Relations
Tel.: +49 (0) 9132 84-3830 Tel.: +49 [0) 9132 84-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager
Tel.: +49 [0) 9132 84-2964 Tel.: +49 (0) 9132 B4-4989

Kirsten Keck John-Paul O'Meara

Corporate PR Manager Investor Relations Manager

Tel.: +49 (0) 9132 84-6207 Tel.; +49 (0) 9132 84-2751

Please visit our corporate website: www.adidas-Group.com
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adidas Group
Consolidated Income Statement [IFRS)

3rd Quarter 3rd Quarter Change 3rd Quarter Change
€ in millions 2004 2005" 2006
[exct, Reebok) | [excl. Reebok)
Net sales 2.94% 1.924 533 % 2,154 Ly %
Cost of sales 1,622 Q%0 638 % 1.117 128 %
Gross profit 1,327 34 42.1 % 1.037 1.0 %
{% of net sales! 45.0% 48.5% 3.5} PP £8.1% {0.4] PP
_Royalty and commission income 24 3 0.1 % 14 144 %
Selling, general and administrative expenses 895 508 £7.8 % 667 10.0 %
{% of net sales] 30.4% 31.5% 1.1} PP 31.0% {0.5] PP
Depreciation and amortization {excl. goodwilll 46 25 845 % 35 40.1 %
Operating profit 409 N5 29.7 % 349 106 %
% of net sales] 13.9% 16.4% {2.5) PP 16.2% 0.21 PP
Financial income [ ¥ 138.9) %
Financial expenses 54 15 254.7 %
Income before taxes 380 309 165 %
1% of net sales) 12.2% 16,1% {3.9) PP
Income taxes 11t 102 8.7 %
{% of income before taxes] 30.9% 33.1% {2.2] PP
Nat income from ¢ ing operattons 249 207 203 %
1% of net sales) 8.4% 10.8% {2.3] £P
Income from discontinued operatiens, net of 1ax - " {100.0} %
Net income 249 218 14.1 %
1% of net sates] 8.4% 11.3% 12.9) PP
Net income attributable to shareholders 244 215 133 %
{% of net sales} 8.3% 11.2% 12.91 PP
Netincome attributable to minority interests 5 3 765 %
Basic earnings per share from continulng operations [in [N 1.20 .11 a1 %
Diluted earnings per share from continuing operations lin c? 1.12 1.03 8.9 %
‘Basic earnings per share from continuing and discontinued
operations [in € o 1.20 117 25 %
Diluted earnings per share from continuing and discontinued
eperations (in €)7 1.12 1.09 33 %
Net Sales
3rd Quarter 3rd Quarter Change
€ in millions 2004 2005"
adidas 1.941 1,729 12.2 %
TaylorMade-adidas Golf 194 177 2.7 %
Reebok 778 - -
Europe 1,335 f68 37.9 %
North America 200 446 101.9 %
Asia 530 402 318 %
Latin America 133 95 3.9 %

Rounding differences may arise in percentages and totals.
"Restated due to application of IAS 32,
:"Figures adjusted for 1:4 share split conducted on June 6, 2006.
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adidas Group
Consolidated Income Staternent (IFRS)

Nine Months Nine Months Change Kine Months Change
€ in millions 2006 2005" 2006
[excl. Reebok] | [excl. Reebok]
Nel sales 7.836 5,115 532 % 5.954 164 %
Cost of sales 4,318 2,633 54.0 % 3,094 125 %
Gross profit 3,518 2,481 41.8 % 2,850 153 %
{% of net sales} 44.9% 48.5% {3.4] PP 48.0% {0.5] PP
Rayalty and commissian incame 62 34 813 % C 4 216 %
Selling, general and administrative expenses 2,623 1,770 482 % 2,056 162 %
{% of net sales) 33.5% 34.6% {1.1] PP 34.5% fo.1l PP
Deprecialion and amortization [excl. goodwilll 127 73 735 % 94 20.4 %
DOperating prefit 829 472 233 % 752 11.8 %
{% of net sales} 10.6% 13.1% 2.6] PP 12.4% 0,51 PP
Financial income 33 23 52.8 %
Financial expenses - 154 51 2028 %
Income before taxes 709 445 g7 %
{% of net sales) 7.0% 12.6% {3.6] PP
Income taxes 226 214 56 %
{% of income before taxes) 31.9% 33.2% {1.3} PP
Net income from continuing operations 483 431 121 %
{% of net safes) 6.2% 8.4% {2.3] PP
Income from discontinued operations, net of tax - 137 100.0 %
Net income 483 3% 226 %
{% of net sales) 6.2% 7.7% {1.5] PP
Nat income attributable to shareholders La 38 215 %
{% of net sates} 6.0% 7.6% {1.8} PP
Nat income attributable te minority interests 13 7 825 %
Basic earnings per share frem contihutng operations [in c 2.1 2.30 0.2 %
Diluted earnings per share from continuing operations tin €17 2.18 2.16 1.1 %
‘Basic'earnings per share frem continuing and discontinued
Joperations lin €)° o 2.0 2.10 9.9 %
Diluted earnlngs per share from continuing and discontinued
operatiens lin €1° 2.18 1.97 106 %
Net Sales
Nine Months Nina Months Change
€ in millions’ 2006 2005"!
adidas 5,248 4,545 155 %
TaylorMade-adidas Galf 658 528 287 %
Reebok 1,828 - -
Europe 3,339 2,537 316 %
North America 2,492 1,203 072 %
Asia 1,494 1,111 366 %
Latn Amernica 375 2N 23 %

Rounding differences may arise in percentages and totals.
"Restated due to application of IAS 32.

1'Figures adjusted for 1:4 share split conducted on June &, 2006,
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adidas Group
Consolidated Balance Sheet (IFRS)

€ in millions Sep. 30 Sep, 30 Change Dec. M1
2005 2005" 2005
Cash and cash equivalents 224 252 111.2)% 1525
Short-term financial assets 32 245 [87.11% 61
Accounts receivable 1.914 1,220 54.9% 765
Inventories 1,498 1.053 42.3% 1,230
Other current assets 517 442 39.6% 586
4,284 32N 33.4% 4,367
Assets classified as held for sale - 463 1100.01% -
Total current assets 4,284 3,874 10.6% 4,357
Property, plant and equipment, net 666 367 B1.4% 424
Goodwill, net 1,506 438 243.8% 436
Qther intangible assets, net 1,783 90 1880.8% il
Long-term financial assets 112 128 12.31% 114
Deferred tax assets 503 162 211.2% 195
Other non-current assets 118 123 {3.561% 122
Total non-current assets 4,689 1,307 258.7% 1,384
Total assets 8,973 5,181 73.2% 5,750
Accounts payable 604 528 14.8% &84
Income taxes B4 239 61.6% 283
Accrued liabilities and provisions 1,005 634 58.7% 634
Other current Liabilities 249 176 41.6% 190
2,247 1,576 £2.5% 1,790
Liabilities classified as hald for sale - 159 (100.0%) -
Total current liabilities 2,247 1,735 29.5% 1,790
Long-term borrowings 2,983 1,154 158.4% 1,035
Pensions and similar obligations 154 142 7.0% 148
Deferred tax liabilities 472 84 4699.1% 42
Other non-current Liabilities ) 25 2% (2.7)% 22
Total non-current liabilities 3,835 1,406 172.8% 1,248
Share capital 203 118 72.7% 130
Reserves 494 38 1220.1% 700
‘Amounts directly recognized in
equity relating to assets held for
sale - (2] 100.0% -
Retained earnings 2,185 1,861 17.4% 1,854
Shareholders’ equity 2885 2014 43.2% 2,684
Mingrity interests 7 27 [73.01% 28
Total equity 2,892 2,041 41.7% 2,712
Total Liabilities and equity 8,973 5,181 T3.2% 5,750
Additional balance sheet informatien
Operating working capital 2,806 1,744 460.8% 1,51
Working capital 2,037 2139 14.81% 2,576
Net total borrowings 2,728 457 314.9% (551]
Financial laverage 94.6% 32.6% 451.9 PP {20.51%

Rounding differences may arise in percentages and totals.
Restated due to application of 1AS 32 / 1AS 39.
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World’'s Largest adidas Sport Performance Store Opens in Paris

Herzogenaurach/Paris - Today adidas opens its largest Sport Performance Store
in the world on the Champs-Elysées in Paris, France, one of the most prominent
and liveliest shopping areas in Europe.

On 22, Avenue des Champs-Elysées, the 1,750m? store, which occupies two floors,
encompasses the complete adidas Sport Performance range, including adidas by
Stella McCartney. As the first of its kind, the store will also feature the adidas "mi
Innovation Center”, offering consumers customization in technology, style and
design using high-tech instruments such as infra-red technologies and commands
generated by gesture translation.

“The Champs-Elysées is a globat destination that boasts arguably one of the best
line-ups of retail shops in the world,” said Erich Stamminger, President and CEQ
of the adidas brand. “adidas is the leading sports brand in the French market and
opening the world's largest adidas store there is a great place to showcase and
highlight the breadth and depth of the adidas brand.”

adidas now operates nine wholly owned stores in France: seven adidas Sport
Performance Stores (Champs-Elysées, Paris-Rivoli, Marseille, Lyon, Toulouse,
Nice and Strasbourg) and two adidas Originals Stores, devoted to the lifestyle
Originals ranges (Toulouse and Lille).

About the adidas Group

The adidas Group is one of the gtobal leaders within the sporting goods industry,
offering a broad range of products around the three core segments adidas,
Reebok and TaylorMade-adidas Golf. Headquartered in Herzogenaurach,
Germany, the Group has more than 25,000 employees and sales of around € 9.5
billion.

ok

Media/IR Contacts:

Media Relations Investor Relations

Jan Runau Natalie M. Knight

Chief Corporate Communications Officer Vice President, Investor Relations
Tel.: +49 (0) 9132 84-3830 Tel.: +49 (0] 9132 84-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager

Tel.: +49 (0] 9132 84-2964 Tel.: +49 (0) 9132 84-4989



Kirsten Keck
Corporate PR Manager
Tel.: +49 (0] 9132 84-6207

Please visit our corporate website: www.adidas-Group.com
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For immediate release October 24, 2006

adidas Group to sell the Greg Norman Collection
to MacGregor Golf Company

Herzogenaurach / Albany, Georgia - adidas AG announced today that its Greg
Norman Collection (GNC) apparel business will be sold to the MacGregor Golf
Company. The transaction excludes existing GNC-related retail outlet operations
and is expected to be completed by the end of 2006. Financial details will not be
disclosed.

“Greg Norman is a brand, which has clearly performed well over the last several
years. However, it is not core in the scope of our global golf strategy. Due to its
limited integration opportunities and small size, we were open to sell the business
unit to golfer Greg Norman and the MacGregor Golf Company,” said adidas AG
Chairman and CEQO Herbert Hainer.

"Greg Norman has been a great partner to our business over the last five years
and we are looking forward to an even greater level of personal involvement from
him going forward,” commented Suzy Biszantz, President and CEO of Greg-
Norman Collection. "MacGregor Golf will be.a solid foundation for us as we
continue to grow both domestically and internationally.”

Headquartered in New York, the Greg Norman Collection is a leading worldwide
marketer and distributor of men’s sportswear, golf apparel and accessories. The
GNC business which will be sold in this transaction reported sales of
approximately € 55 million in 2005. Greg Norman, Chairman and CEO of Great
White Shark Enterprises and licensor to GNC, has given his support to the
transaction.

About the adidas Group

The adidas Group is one of the global leaders in the sporting goods industry,
offering a broad range of products around the three core segments adidas,
Reebok and TaylorMade-adidas Golf. Headquartered in Herzogenaurach,
Germany, the Group has more than 25,000 employees worldwide and sales of
around € 9.5 billion.




About TaylorMade-adidas Golf

Headquartered in Carlsbad, California, TaylorMade-adidas Golf sells golf clubs
and balls under the TaylorMade brand, Maxfli golf balls and adidas Golf footwear
and apparel. TaylorMade-adidas Golf posted 2005 sales of € 709 million.

About MacGregor Golf Company

Albany, Georgia based MacGregor Golf, the second oldest golf company in the
world, has a storied 109-year history filled with innovation and PGA Tour success
including a record 59 Majors. MacGregor Golf designs and manufactures a
complete line of innovative golf equipment. MACTEC™ drivers, fairway woods,
irons, wedges and Bobby Grace™ putters are marketed under the MacGregor
brand.

*kk

Media/IR Contacts:

Media Relations Investor Relations

Jan Runau Natalie M. Knight

Chief Corporate Communications Officer  Vice President, Investor Relations
Tel.: +49 (0) 160884-3830 Tel.: +49 (0] 9132 84-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager
Tel.: +49 (0) 160884-2964 Tel.: +49 (0] 9132 84-4989

Kirsten Keck John-Paul O'Meara

Corporate PR Manager ‘ Investor Relations Manager

Tel.: +49 (0) 9132 84-6207 Tel.: +49 (0] 9132 84-2751

Denise Kaigler
Reebok Chief Communications Officer
Tel.: +1(0) 781 8564749

Flease visit our corporate website: www.adidas-Group.com
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For immediate release October 5, 2006

Mexican Football Association and adidas
Announce Sponsorship Deal

Mexico City/Herzogenaurach - adidas and the Mexican Football Federation (FMF]
announced yesterday that they have entered a long-term partnership until 2014.
The partnership is a natural alliance between the No. 1 football brand and one of
the most important federations in Latin America and worldwide.

Under the terms of the agreement, which comes into effect January 10, 2007,
adidas will supply all national teams of the FMF including the U-17 team, the
current FIFA World Champions in their category. 20 years after the legendary FIFA
World Cup™ in Mexico, where adidas was the official partner of the Mexican
national team, both partners will work together again in order to promote football
on all levels. '

adidas has partnerships with football federations such as Germany, the host of the
FIFA World Cup 2006™ , European Champions Greece, Asian Champions Japan,
Olympic Champions Argentina, Vice-World Champion France, South Africa, the
host of the 2010 FIFA World Cup™, as well as China, Spain, Nigeria, Denmark,
Venezuela and Guatemala.

About the adidas Group

The adidas Group is one of the global leaders within the sporting goods industry,
offering a broad range of products around the three core segments adidas,
Reebok and TaylorMade-adidas Golf. Headquartered in Herzogenaurach,
Germany, the Group has more than 25,000 employees and sales of around € 9.5
billion.

* %%k

Media/IR Contacts:

Media Relations Investor Relations

Jan Runau ‘ Natalie M. Knight

Chief Corporate Communications Officer Vice President, Investor Relations
Tel.: +49 (0) 9132 84-3830 Tel.: +49 (0) 9132 84-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager
Tel.: +49 (0) 9132 84-2964 Tel.: +49 (0] 9132 84-4989

Please visit our corporate website: www.adidas-Group.com
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For immediate release September 19, 2006

adidas Group Buys Distribution Rights for Brand Reebok in the Czech
Republic and Slovakia

Herzogenaurach/Prague/Bratislava — The adidas Group announced today that it
has bought the distribution rights for the Reebok brand in the Czech Republic and
Slovakia from RBK Sport CZ and RBK Sport SR respectively, Reebok's distributors
in the two countries. Effective January 1, 2007, adidas CR s.r.o. will become the
exclusive distributor of Reebok products in the Czech Republic and adidas Slovakia
-s.r.o. will become the exclusive distributor of Reebok products in Slovakia.
Financiat details of the transaction will be kept confidential.

The adidas Group has announced earlier this year the distributor buyout in Russia
and China. Buying out Reebok distributors and joint ventures around the globe is a
key component of the integration strategy and will provide the Group with annual
revenue synergies totaling at least € 200 million by 2009.

RBK Sport CZ has been Reebok’s distribution partner since 1995 in the Czech
Republic, RBK Sport SR has been holding the distribution rights for Slovakia since
1997. Until the end of 2006, RBK Sport CZ and RBK Sport SR respectively will
continue to hold the exclusive rights to distribute and market Reebok products in
the Czech Republic and Slovakia.

About the adidas Group

The adidas Group is one of the gtobal leaders within the sporting goods industry,
offering a broad range of products around three core brands such as adidas,
Reebok and TaylorMade-adidas Golf. Headquartered in Herzogenaurach,
Germany, the Group has more than 25,000 employees and sales of around €9.5
hillion.

L2

Media/IR Contacts:

Media Relations Investor Relations

Jan Runau Natalie M. Knight

Chief Corporate Communications Officer Vice President, Investor Relations
Tel.: +4% (0) 9132 84-3830 Tel.: +49 (0] 9132 B4-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager
Tel.: +49 (0] 9132 84-2964 Tel.: +49 (0) 9132 84-4989

Please visit our corporate website: www.adidas-Group.com
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For immediate release LEVICE OF IMTERMATIONAL September 4, 2006

CORPORATE FINANGE

Y-3 - Successful Collaboration Extended to 2010

Herzogenaurach, September 4, 2006 - Yohji Yamamoto and adidas are pleased to
announce the extension of their successful collaboration until 2010. The coming
years will show an even stronger and more captivating development in all areas of
the brand; influencing the sports and fashion industry through innovative design
and spotless craftsmanship as well as intriguing ideas and concepts out of the
orderly known.

“adidas is a very personal inspiration to me. It has enriched my creative life. The
future holds great expectations.” Yohji Yamamoto, Y-3 Creative Director.

October 2002 saw the birth of the most influential cooperation in sport and fashion
to date with the launch of the Spring/Summer 2003 Y-3 men’s and women's
collection. Since then Y-3 has grown into a major force with a distribution network
of 500 doors worldwide including monobrand stores, shop-in-shops and its first
true flagship store in Tokyo. Y-3 will continue to focus on strengthening retail
relationships and opening additional monobrand stores as well as shop-in-shops
in the leading capitals across Europe, the US and Asia; supporting a strong
customer base and steady sales growth, whilst maintaining a limited and exclusive
distribution.

The collaboration between Japanese fashion icon Yohji Yamamoto and the
authentic sports brand adidas has created a new market segment. Being the
originator, Y-3 will be sure to define its future.

"Y-3 is innovative and a real fusion of sport functionality and fashion elegance
based on the exceptional friendship that has blossomed between the two
companies. We are delighted and very excited to continue this special and
prosperous partnership with a long-term commitment!” Hermann Deininger,
Global Head of adidas Brand and Creative Direction

Y-3 perfectly completes the overall adidas product range from Sport Performance
to Sport Heritage within the third adidas division Sport Style.

Y-3's upcoming Spring/Summer 2007 collection will reveal the brand in its purest
sense. The highly-anticipated presentation will take place on Wednesday,
September 13, 2006 during New York Fashion Week.



About the adidas Group

The adidas Group is one of the global leaders in the sporting goods industry,
offering a wide range of products around the three core segments adidas, Reebok
and TaylorMade-adidas Golf. Headquartered in Herzogenaurach, Germany, the
Group has more than 25,000 employees worldwide and sales of around € 9.5
billion.

* ¥k *k

Media/IR Contacts:

Media Relations Investor Relations

Jan Runau Natalie M. Knight

Chief Corporate Communications Officer  Vice President, Investor Relations
Tel.: +49 (0] 9132 84-3830 Tel.: +49 (0) 9132 84-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager
Tel.: +49 (0) 9132 84-2964 Tel.: +49 (0] 9132 84-4989

Please visit our corporate website: www.adidas-Group.com
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For immediate release September 1, 2006

adidas Group takes over joint venture in Korea

Herzogenaurach/Seoul - Effective today, the adidas Group has assumed full
ownership of its brand adidas subsidiary in Korea, adidas Korea Ltd., by
purchasing the remaining 49% of shares from its joint venture partner. Both
parties have agreed to maintain confidentiality with respect to the purchase price
paid.

This move underscores the adidas Group’'s strategy to support its brands with
wholly-owned subsidiaries in key markets. The Group is convinced that this step
will further strengthen its leading position in Asia.

Buying out distributors and joint venture partners has proven to be very successful
for the Group in recent years. The adidas business in ltaly, for example, has more
than doubled since the buyout in 2002 and there have been sizable gains in Turkey,
Denmark and Portugal where buyouts also occurred in the last five years. Most
importantly, in Japan, the Group’'s buyout of a distributor in 1999 allowed the
adidas team to more proactively control the brand and take over market
leadership in the world’'s second largest sporting goods market.

About the adidas Group

The adidas Group is one of the gtobal leaders in the sporting goods industry,
offering a wide range of products around the three core segments adidas, Reebok
and TaylorMade-adidas Golf. Headquartered in Herzogenaurach, Germany, the
Group has more than 25,000 employees worldwide and sales of around € 9.5
billion.

* %k

Media/IR Contacts:

Media Relations Investor Relations

Jan Runau Natalie M. Knight

Chief Corporate Communications Officer ~ Vice President, Investor Relations
Tel.: +49 (D) 9132 84-3830 Tel.: +49 (0) 9132 84-3584

Anne Putz Hendric Junker

Team Leader Corporate PR Senior Investor Relations Manager
Tel.: +49 (0) 9132 84-2964 Tel.: +49 (0) 9132 84-4989

Please visit our corporate website: www.adidas-Group.com
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_ adidas Group Segmental Informatien € in millions

2004

[IYTYTyerpes

.

e T P ST PP LY PP PSR

Net sales

Pl it PP S D PP S LA LI T EEE T TP

.onmqm::a profit . 778

Nurnber of employees at end of period 14,176

mraeduaa

Net sates?

Gross profit! 634
kAl

Number of employees at end of period

orMade-adidas Golf?

4 dnpabiunss .

Net sales

e T T T TR R Y R PR PR P S R P T ]

Gross pro

Operating profit 50

raienssdreiTensay

Number of employees at end of per

sunens

1412

11 Only includes eight months of the nine-month period.
2} 2006 figures include Greg Norrnan apparel business.
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T S R T L L L e L L L LRl bt St bbb

e At BN NA A TEE P EASTNAENRISTIE ATe e e dAdbaddiEein SESNAREATESTLe e e rdssiiis FANIAPERTERR TSN SbTbETL Tt by

[ttty . v Syt e i A T P L T L L I L L e PR AL A E b
B P LR T e R L L bbb bbb

R AR EmA AN A eRaae b U Eh A NS BRI MR E Tt AN AN e gt hm sk bn AL NS SNERETTA RN (NENIRTEIE AR AR bbbl
et et U P A T R L i e

PP PP S R AL L EL LA S L AL R LA LR LD AL bbb bbb

A s el e am tm an e AR bk B mh B RS S A B BRI AE R AT AT A R AR AT AR b R s dn e SRS AR e TS DANSALIRIINCAT NS Ahrr b2t A IS AL AbERIIIRAR AR TEdRy bRt bbdds dBER LY

e L T R L E LA L bl s bbbl kit

3rd Quarter  3rd Quarter
2005 Change 2006 2005 Change

msstaramsennndeare

dusrasrEsensidbassensaTEas TeavaTRein bk it RRR TR AT IR TR

324 12.7%

11,832 19.8%

mhe e trtansasradedd PEkASRUSATERERESTNSTETRTY FALELEULETL NN TIn PR Sy T At bUS RSy

aersune

B TR T

e waeseee

- - 58 - -

24, 7% 194

A Erena A EAr Ak ae AEEmS S AR ERA IR AR AP TR bad ek bns dssARNITAR L erdanbabbbttsbany

39 28.8% 15
10.6% 1412 1,277 10.6%

Nine Months Net Sales
€ in millions

?,sm Months Net Inceme Attributable to Shareholders _

€ in milliens -

5012
4913
4,684

5,115

HEE 7836

1| Figure reflects continuing operations as a result of the divestiture of the Saloman
business segment in 2005,
2| Including Resbok busingss segment from February 1. 2004 onwards.

199
234

g 295

2005" 384

469

frh b i v

20087 i

1] Includes continuing and discontinued cperatians.
2] Inctuding Reebok business segment from February 1, 2006 anwards.
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Nine Months Nine Months 3rd Quarter  3rd Quarter
200567 2005 Change 20063 2005

e L e R LT e T P LR R L L R L L LAt AL AL AL ARG
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Net sales L
Operating profit
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Net income attributable to sharehalders™ 469 386
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ar rasns

1,924

315

215

Key Ratios (%]
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Gross margin 449 48.5 (3.6pp) 45.0
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Operating expenses as a percentage of net sales 35.1

emtreacreralosuitisiiiasarseranionsarsrnen
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dcm P AL bR E TS AT LR AT IR R ENY

Effective tax rate 3.9 11.3ppl 331 [2.2ppl

Pty RSP TSPR S RUR P PRSP PUTIE IR P SRS ST PR 38 BSE2RE PR BRI e i e A L L R AL IR S A At bbb

Net income attributabte to shareholders?
as a percentage of net sales 6.0 7.6 (1.6pp} 8.3 11.2 12.9pp]

oﬁqm::ms..o}_:mnmu;o;monoanamam RPN PRI o PN o 54114
of net sales 25.7 24.5 1.2pp 25.7

e At AR A AR S EA AN AT Y RT IR ATy AT AR AT R et bae st ababmatad dadonta b AR APl Ay Al R A YRR raaeal bad etk Bal il asE SRASARLLETAR AL AT Rt At A

Equity ratio 321 38.9 32.1
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4.6 Z.ﬂum. 94.6

Laseu ek
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1.2pp
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Balance Sheet and Cash Flow Data (€ in millions|

el yrhofaopney iy e T T T R Ty e T T R e e LR R LR R EL LR EE bt

Total assets 8,973 5,181

e T LT TR Y L T T L IR R LR P T

Invento

Receivables and other current assets

Waorking capital

T T R T PR T P T e, ]

Net berrowings 2,728
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43.2%

g P Y k]

T 45
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Net cash provided by operating activities* 105 189 |44.4%]
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Capital mx.nm:n_Eﬂm
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FETTOTE TS

[reren

mamssnitnsvenatersareneanenr ot

Per Share of Common Stock® (€1

camratetsas ees

saredrdanned
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-SSP IS ORIPRNP PP IR TIPPPE PRSP PP PR SR RCLCT LT LI L)

Basit earnings per share® 2N 2.10 9.9%
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Diluted earnings per share 2.18 1.97 10.6%

Operating cash flow per share from
continuing operations 0.52 1.19 (56.5%)

e g L LT T T LAt L LY

Share price at end of period 37.10 3615

PEET IS S P RER ST PETIR TR S P enverren FRETT

36.15

‘o?.n.qmw" end of period]

e g il T LT e e T Ly L e R L T T L R

Numter of employees 68.2%

P A T LT L TP T Ll

Number of shares outstanding i

LI TP TPV PR PP P Y )

an avsamabrabbrtatan

203,496,860 184,094,620

CErbadaabanes [ T Y Ty Ry T e L L

Average number of shares® 203,337,185 183,846,908 203,337,185 183,866,908

gt~ JoSoitvuieblbin o Ay gy PPt P PP WP PTE TRV TR PRI TR RIS PP EPE LR SR EE A i R R D E bbb bbb bbb

Rounding differences may arise in percentages and tatals.

11 Figures reflect continuing operatiens as a result of the divestiture of the Satornon business segmant in 2005 unless othersisa stated.
2| Including Reebok business segment from February 1, 2004 onwards.

3) Inctudes income trom continving and discontinued operations.

&) Includes discontinued operations.,

5 Figures adjusted far 1:4 share sptit conducted on Jure 6, 2006,
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July Reebok sponsored
Ameélie Mauresime confirms
her number one ranking,
claiming her first Wimbledon
title.after.defeating.adidas
sponsored Justine Henin-
Hardenne in the final.

July Reebok announces a
multi-year partnership with
Hollywood star Scarlett
Johansson including a
__signalure_collection oi___
athletic-inspired {ootwear
and apparel.

August Reebok anncunces
a multi-year partnership
with Chelsea striker Andriy
Shevchenko.

August Runner’s World
Magazine announces Reebaok
as winner of the coveted
ma:oﬂ 5 O:o_nm bém& for ¢

September Reebok September adidas spon- w
taunches its new "When Did sored Haile Gebrselassie oﬂ..?\ﬁ
I Know" global advertising secures the first Ethiopian

campaign featuring some victory in the history of the

of the top players in the NFL Berlin Marathon. adidas -

and revealing the individual,
defining momants that lad
them to where they are today.

athletes have been victorious
at more than 10 major global
marathon events this year. YOHJ YAMAMDTO

R (57

iy
e i

July adidas Golf wins ispo-
vision Sport Style award
for its ClimaCool® and
ClimaProoi® goll apparel

lines.

Operational and Sporting :,_m::mzi N-

July/August adidas and NBA
All-Stars Kevin Garnett and
Tracy McGrady undertake
extensive tours in Asia to
support the rapid growth and

September Effective Sep-
tember 1, the adidas Group
assumes [ull ownership of
adidas Korea Ltd., its brand
adidas subsidiary in Asia’s
third largest market Korea.

September Yohii Yamamoto
and adidas announce the
extension of their success-
ful collaboration until 2010.
Earlier this year, the first
¥-3 {lagship store was
apened in Tokyo.

popularity of the game of
hasketball in the region.

7] September adidas opens
¥ Asia’s largest Sport

= Performance Concept
Store in Hong Kong.

September The adidas Group
is again included in the Dow
Jones Sustainability Indexes
and the FTSE4Good index,
underscoring the Group™s
industry-leading role in
social and environmental
affairs.
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Herbert Hainer

The adidas Group delivered excellent financial results for the first nine months of .
2006, with the adidas brand in particular able to keep World Cup momentum going
Into the third quarter. The Group’s reported performance was significantly influenced
by the first-time consolidation of Reebok and outstanding operational performance
of bath the adidas and TaylorMade-adidas Golf segments. The Group also continued
to make progress on the integration of Reebok.

In the following interview, Herbert Hainer, Chairman and CEO of adidas >o. reviews the
financial and operational performance of the adidas Group during the first nine months
and discusses the Group’s strategic and financial outlook for 2006 and beyond.



Herbert, the Group’s performance was very strong during the first nine months and third quarter - what were
the key drivers and events for the period?

I am extremely pleased with our performance in the first nine months where our sales grew 53% and net income
increased 22%. The first-time consolidation of Reebok obviously impacted our development positively, but the
standout contribution in my view was brand adidas, where all regions, major categories and divisions increased
strongly over the previous year. We took full advantage of major sporting events such as the World Cup. The Sport
Performance division benefited tremendously from the launch of several new technologies particularly in football
and running. And tast but not least, TaylorMade-adidas Golf also made excellent progress and similarly benefited
from new product launches in metalwoods and irons. This development is particularly positive given the highly
competitive and promotional golf market these days.

The adidas brand has performed very powerfully so far in 2006, particularly in Europe. What were the highlights?
What should we look for in the region, given that the order bouk appears to have come under pressure?
Following the strong first half performance of the adidas segment in Europe, the third quarter sales increase

of 15%, which outpaced the first two quarters, is an outstanding achievement. This reflects not only sustained
momentum in key World Cup markets such as Germany and France, but also excellent reception of our new
Chelsea and Liverpool ranges in the UK, strong double-digit growth in Eastern Europe and continued expansion
of our highly successful own-retail activities. .

The weaker Q3 backlogs for Europe reflect tough comparisons following our strong World Cup showing and our
proactive stance to limit distribution in the UK's very unhealthy retail environment. This will probably continue for
the next two to three quarters. But this shouldn’t hide the fact that our position in Eurcpe is stronger than ever. We
have set new highs in growth and profitability for the region during 2006. | am proud of our performance to date and
moreover, | am confident we will continue to outperform our backlogs in the region going forward given our growing
own-retail and at-once activities.

Herbert, would you give us an update on the Reebok integration? What new things have happened in the

last quarter? How quickly do you expect to start realizing synergies?

The integration of Reebok is progressing welt. And over the last three months, we've begun to see the tangible
results of our activities. For example, in Gtobal Operations and corporate functions, we have already been able to
secure savings in line with the targeted € 35 million we set ourselves for the first year of integration. But as we
have said all along, there are one-time costs of the same magnitude this year, primarily related to IT and the
elimination of redundant functions, which are necessary to ensure the {ongevity of these synergies.

On the revenue side, we've also made significant progress. Since February, we have reached agreements with four
of Reebok's distributor and joint venture partners to take over distribution rights for the Reebok brand in each
of these markets. This is a big step towards achieving our € 200 million incremental annual revenue target from
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distributor buybacks by 2009, which represents the largest portion of the sales synergies totaling € 500 million
expected in 2009. We've also created a new apparel division within Reebok and completely reengineered the brand’s
product development process. There is still much to do and these improvements will take time to become transpar-
ent to you externally, but | can assure you that everybody is working hard and | am convinced that we are going to
accomplish our objectives and successfully deliver the synergies we promised from the integration process.

The financial cormmunity had hoped for hetter Reebok backlogs at the end of Q3. When do you expect Reebok
backlogs to turn positive? Are you still confident in your mid-single-digit sales decline target for 20067
Overhauling and revitalizing a brand is clearly not an overnight process, but it is crucial that we make Reebok
stronger for the leng term. Although backlogs were not as strong as we hoped, we clearly are making progress. We
delivered sequential improvement in Reebok sales during the third quarter. Backlog performance in Eurcpe and
Asia has improved in Q3 versus the prior quarter. And Reebok inventories are down significantly, which highlights
our efforts to reduce unexciting Reebok product that has been too abundant in the marketplace over the last 12
months. As a result, we expect like-for-like sales to decline at mid-single-digit rates for the full year. And | believe
these are all achievements we should be proud of, given the tough market conditions Reebok has faced during 2006.

There is a solid foundation to build on at Reebok and we are focusing today on three main areas: improving product,
brand communication and distribution. We are concentrating on the product portfolio, which will noticeably improve
during the course of 2007. We are also sharpening Reebok’s branding in key markets, and cleaning up the channels
of distribution remains a key priority.

And while | am pleased with the progress we are already making on turning around the Reebok brand, market support
has been slower than originally anticipated. As a result, it will take us longer to deliver positive Reebok backlogs
overall and in North America than we originally expected. | now believe it will be next summer at the earliest that
we are able to show positive backlogs for the Reebok brand. As a result, we expect only modest growth for the seg-
ment in 2007.

The North American market is a key part of the Group's performance. How do you view the environment and

the outlook in that market?

Looking at the US market, there are signs of a tougher retail environment in general but also for our industry. The
back-to-school season for example got off to a stow start although it did manage to accelerate a little towards the
end. With the exception of Reebok, our brands have been resilient in the North American market during the first
nine months. There is no doubt the US market is more important than ever to our Group following the acquisition
of Reebok. We are no stranger to challenging conditions in that market and have learned not to take anything for
granted. Our strict approach and facus on building a quality business in the US for all our brands remains a corner-
stone to achieving our goal of long-term sustainable growth and profitability.
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How does the rest of 2006 look for the adidas Group?

For the full year, | expect sales for the Group to hit the € 10 billion mark for the first time ever in the Group’s history.
This comes as a result of the first-time consolidation of Reebok in our sales figures, but alse as a result of organic
revenue growth of around 12%. With respect to net income, we will approach € 500 million, specifically in a range

of € 480 to € 490 million, Based on the strong operational performance of adidas and TaylorMade-adidas Golf in the
first nine months of 2006, Group earnings could have heen even higher had the Reebok segment performed in line
with our initial expectations. Nevertheless, this guidance represents an increase of at teast 25% versus the 2005
level of € 383 million and includes an accretive impact from the Reebok acquisition.

Looking further out, what are the biggest challenges and opportunities?

Qur biggest challenge undoubtedly is to deliver on our promise for Reebok. It will take time, as we always expected
it would. We have ambitious targets for Reebok, all aimed at making it a better, stronger business. As | mentioned
earlier, many initiatives to realize cost synergies are already well underway, but the real test will be to successfutly
reposition Reebok in the marketplace and to regain lost market share. Our team at Reebok is focusing on product,
communication and distribution initiatives, which are crucial to realizing Reebok’s full potential in the long term.

In the larger framework, our position as a leading multi-brand Group creates even more opportunities with more
consumers. | see great opportunities in the emerging markets of Asia, Latin America and Eastern Europe, given
the continuously strong economic growth, the increasing standard of living and the favorable demographics in
those markets. We have enjoyed strong double-digit revenue growth in Asia, Eastern Europe and Latin America for
several years. They account for over 30% of our business today. But we have still only scratched the surface. I'm
confident that we will continue to see excellent growth rates there going forward.

Thank you for this interview, Herbert.
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Our Share

In the third quarter of 2006, the world's stock markels
recovered from losses experienced in the previous maonths
and again developed positively. In Germany, strong quar-
terly earnings and signs of accelerating economic growth
resulted in steady increases of the DAX-30. Degpite this
positive development, the adidas share finished September
1% tower than it had ended the previous quarter as con-
cerns about the North American sporting goods market
antd Reebok’s short-term business outlook persisted.

The adidas Share _
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Share Price Still Sutfering from Second Quarter Losses

After a positive first quarter and notwithstanding the solid
performance of the adidas and TaylorMade-adidas Golf
business segments, concerns regarding Reebok's short-term
business outlook burdened our share price in the second
quarter of the year, The Group's successful sponsoring activi-
ties and record sales in connection with the 2006 FIFA World
Cup™ as well as strong progress with the Reebok integra-
tion resulted in a stabilization of our share price in the third
quarter. As a result, the adidas share price decreased 7%
during the first nine months of the year, underperforming the
DAX-30 and the Morgan Stanley Capital International IMSCI]
World Textiles, Apparel & Luxury Goods Index. Germany's
premiere stock index increased 11%, while the MSCI World
Textiles, Apparel & Luxury Goods Index, which comprises the

“Group's major competitors, gained 10% during the reporting

period. Over the 12-maonth period ending September 30, the
adidas share increased 3%, whereas the DAX-30 gained 19%
and the MSCI World Textiles, Apparet & Luxury Goods Index
increased 18%.



Mixed Third Quarter Performance of adidas Share

Despite our Group’s successful sponsoring activities for the
2006 FIFA World Cup™ and enormously high brand aware-
ness around the event, the adidas share came under pres-
sure at the beginning of the third guarter following concerns
among investors and analysts regarding the outlook for the
North American sporting goods industry. [n addition, overall
market sentiment was weak due to growing political tensions
in the Middle East which resulted in sharp increases of the
cil price. During the second half of July, the adidas share
price advanced upon positive investor sentiment before our
earnings release at the beginning of August. As the Group's
quarterly results exceeded analyst expectations, our share
price increased significantly on the day of the announcement.
However, disappointing earnings releases from several of
North America’s major sporting goods retailers awoke fears
of an increasingly promotional environment in this region
which, coupled with mixed macroeconomic data, burdened
our share price performance for the rest of August and early
September. These developments more than offset positive
responses from investors and analysts to the takeover of the
Group’s joint venture in Korea and the purchase of the dis-
tribution rights for brand Reebok in the Czech Republic and
Slovakia. Towards the end of the month, investor sentiment
towards the US market improved somewhat so that the adidas
share gained strongly. The adidas share closed the quarter at
€ 37.10, representing a decline of 1% compared to the end of
the second guarter. The DAX-30 and the MSC| World Textiles,
Apparel & Luxury Goods Index both increased 6% during the
same period.

_ Share Price Development in 2006% _
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adidas Group Again Member of Important indices

The adidas Group was again included into the FT$E4Good
Index, which selects companies on the basis of ongoing com-
mitment to environmental sustainability, strong financial
performance, a positive relationship with stakeholders and
dedication to upholding and supporting human rights. This
positive reassessment acknowledges our Group's social,
environmental and ethical engagement. In addition, the
adidas Group has been included in the Dow Jones Sustain-
ability Indexes for the seventh consecutive time. The indexes,
which analyze the social, environmental, and financial perfor-
mance of more than 300 companies worldwide, rated us an
industry leader on sustainability issues and Corporate Social
Responsibility.

Directors’ Dealings Reported on Corporate Welsite .
Purchase or sale transactions of adidas AG shares
(ISIN DEDODS003404] or related financial instruments, as
defined by § 15a of the German Securities Trading Act (Wert-
papierhandelsgesetzl, conducted by members of our Execu-
tive or Supervisory Boards, by key executives or by any person
in close relationship with these persons are reported cn our
website www.adidas-Group.com/directors_dealings. In the
third quarter, adidas AG received no such notifications.




Group Business
Performance

{n the first nine months of 2004, the adidas Group again
delivered outstanding tap-line growth. Currency-neutral
sales for the adidas Group increased 52%, driven by the
tirst-time consolidation of the Reebok husiness as well as
strong development of the adidas and TaylorMade-adidas
Golf segments, Sales for the adidas Group excluding
Reebok grew by 16% on a currency-neutral basis. Ineurc
terms, adidas Group revenues grew 53% to € 7.836 bit-
tion in the first nine months of 2006 from € 5.115 billion in
2005. Sales for the adidas Group excluding Reebok grew by
16% to € 5,954 billion in the first nine months. The Groap's
gross profit increased 42% to reach € 3.518 hitlion in the
first nine months of 2004 versus € 2.481 billion in 2005, The
Group's gross margin, however, declined 3.6 percentage
points to 44.9% in 2006 12005: 48.5%, primarily as a result
of the first-time consolidation of the Reebok business.

The Group’s operating profit increased 23% to € 829 mit-
lion in the first nine months of 2006 versus € 672 millien

in 2005, However, the Group's operating margin declined
2.6 percentage points to 10.6% from 13.1% in 2005, mainly
impacted by the first-time consclidation of the Reebok
business. Net incemne from continging operations of the
adidas Group grew 12% to € 483 million in 2004 from

€ 431 million in 2005 despite the financing of the Reebek
acquisition, which partly offset the strong operating profit
increase. The Group’s net incorpe attributable to share-
holders from continuing and discontinued operations
increased 22% to € 46% million from € 384 million in 2005.
Basic earnings per share from continuing and discontinued
operations increased 10% to € 2.31 In the first nine months
of 2004 versus € 2.10 in 20085,

Economic and Sector Development

Global Economy Develops Positively

The global economy remained firmly on track for continued
strong growth in the third quarter. In Europe, economic activity
strengthened over the course of the year. In Western Europe,
growth was driven by private consumption and corporate
investment. The region’s emerging markets benefited from
buoyant domestic demand. In the USA, the pace of expan-
sion maderated naotably over the course of the year. Private
consumption growth weakened as a result of higher interest
rates, a cooling housing market and high gasotine prices, but
exports remained strong. In Asia, the economies continued
to grow strongly except for Japan. Here, private demand con-
tinued to grow solidly, but decreasing public investment and
export activity resulted in a deceleration of economic growth.
China continued its vibrant expansion, and the region’s other
emerging markets again achieved robust growth rates, Strong
economic expansion in Latin America also continued.

Sporting Gaoeds Industry Growth Moderating in

Europe and USA .

The global sporting goods industry delivered mixed perfor-
mance in the third quarter. Growth in Europe’s largest sport-
ing goods markets stowed markedly in the third quarter, as
World Cup sales were completed and the difficult retail envi-
ranment in many markets became more visible. In particular,
the UK remained very promotional. The region’s emerging
markets and Russia in particular, however, enjoyed healthy
growth. In North America, the back-to-school season started
late in comparison to previous years, but industry sales
improved towards the end of the reporting period. A mixed
earnings season among sporting goods retailers and sup-
pliers contributed to growing concerns regarding a potential
slowdown of consumer demand as a result of the weakening
overall economy. In Asia, the sporting goods industry con-
tinued to enjoy strong growth rates except for Japan, where
the mature market grew aonly moderately, In Latin America,
the sporting goods industry continued to perform salidly in
line with the averall economy. :
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Income Statement

First-Time Consolidation of the Reehok Business Segment
The business of Reebok International Ltd. [USA] and its sub-
sidiaries is consolidated within the adidas Group as of Feb-
ruary 1, 2006. The performance of this business is shown in
the Reebok segment, inctuding the brands Reebok, Rockport,
Jofa, CCM, Koho and Rbk Hockey. Reebok’s results are not
comparable with last year's reported results, as only eight
manths of Reebok's results are consolidated and the NBA
and Liverpool licensed business has been transferred from
Reebok to brand adidas, In addition, the Greg Norman busi-
ness has been transferred from the Reebok to the TaylorMade-
adidas Golf segment. Moreover, the comparability of current
year results with the prior year is not meaningful as the appli-
cable accounting standards have changed from US-GAAP to
IFRS and significant negative impacts related to purchase
price allocation are included in the reported resuits. Account-
ing changes at Reebok relate, for example, to the classifica-
tion of leases and the harmonization of the useful lives of
tangible and intangible assets. As a result, comparable prior
year figures are only shown on a sales level in the Reebok
section of this report. However, as Reebok was not part of the
adidas Group in 2005, these figures were not included in the
reported prior year results of the adidas Group.

adidas Group Currency-Neutral Sales Grow 56% in Q3

Third quarter net sales for the Group increased 56% on a
currency-neutral basis, driven by the consolidation of the
Reebok business segment as well as double-digit growth
at both adidas and TaylorMade-adidas Golf. Sales for the
adidas Group excluding Reebok increased 14% on a currency-
neutral basis, with double-digit sales increases coming from
all regions except North America, where sales increased by
single-digit rates. In euro terms, Group revenues grew 53% to
€ 2.949 billion in the third quarter of 2004 from € 1.924 billion
in 2005. Sates for the adidas Group excluding Reebok grew
12% in euro terms to € 2.154 billion in 20046 from € 1.924 bil-

Double-Digit Q3 Sales Growth Driven by adidas and
TaylorMade-adidas Golf

From a brand perspective, currency-neutral adidas revenues
increased 15% during the third quarter of 2006. In addition to
strong sales around the 2006 FIFA World Cup™, sales growth
was driven by increases in nearly all Sport Performance
categories as well as in the Sport Heritage and Sport Style
divisions. The Reebok segment contributed € 778 million
to sales for the adidas Group. At TaylorMade-adidas Golf,
currency-neutral revenuesincreased 15%, positivelyimpacted
by increases in the irons, footwear and apparel categories
which more than offset declines in metalwoods and golf balls.
in addition, the inclusion of the Greg Norman apparel busi-
ness, which contributed sales of € 17 million to this segment,
supported sales development. Currency translation effects
impacted sales at alt brands in euro terms. adidas sales in
euro terms increased 12% to € 1.941 billion in the third quar-
ter of 2006 from € 1.729 billion in 2005. TaylorMade-adidas
Golf sates in euro terms grew 10% to € 194 million in 2006
from € 177 million in 2005.
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“ Nine Months 2004 Net Sales by Region®

Latin America 5%

Europe 43%

Asia 20%

North America 32%

1) Including Reebok business segment from February 1, 2004 onwards.
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Currency-Neutral Sales Grow 52% in the First Nine
Months of 2006

During the first nine months of 2006, Group sales increased
52% on a currency-neutral basis, strongly supported by the
first-time consolidation of the Reebok business segment,
Sales for the adidas Group excluding Reebok increased 16%
on a currency-neutral basis driven by double-digit growth
in all regions. In euro terms, Group revenues grew 53%
to € 7.834 billion in the first nine months of 2006 from
€ 5.115 bitlion in 2005. Sales for the adidas Group exclud-
ing Reebok grew 16% in euro terms to € 5.954 billion in 2006
from € 5.115 billion in the prior year.

Brand adidas and TaylorMade-adidas Golf Grow Strongly

in the First Nine Months of 2004

The adidas segment was the main driver for the Group's
organic sales growth in the first nine months of 2006.
Currency-neutral adidas revenues increased 15% during the
first nine months, positively impacted by the 2006 FIFA World
Cup™. Increases in nearly all Sport Performance catego-
ries as well as double-digit growth in the Sport Heritage and
Sport Style divisions also contributed to this improvement.
The Reebok segment added € 1.828 billion to sales for the
adidas Group. At TaylorMade-adidas Golf, currency-neutral
revenues increased 23%. This positive performance was
driven by strong growth in nearly all major categories as well
as the first-time inclusion of the Greg Norman apparel busi-
ness. Currency translation effects only had a minor impact
on sales in euro terms. adidas sales in eurc terms increased
15% to € 5.248 billion in the first nine months of 2006 from
€ 4.545 billion in 2005, TaylorMade-adidas Golf sales in euro
terms grew 25% to € 658 million in 20046 from € 528 million
in 2005.

_ Nine Months Net Sales Growth by Brand and Region® in %
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Currency-Neutral Sales in Europe Grow 32%
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Reebok section.

adidas Group sales in Europe in the first nine months of 2006
grew 32% on a currency-neutral basis, reflecting the first-time
consolidation of the Reebok segment as well as increases at
brand adidas. This also represents an improvement of 32%
in euro terms to € 3.339 billion in 2006 from € 2.537 billion
in 2005. At brand adidas, sales increased 11% on a currency-
neutral basis. In addition to continued double-digit growth in
the region's emerging markets, Germany, Iberia and Scan-
dinavia developed strongly. However, these increases were
partly offset by declines in the UK. In euro terms, adidas
sales also increased 11%, reaching € 2.715 billion during the
first nine months of 2004 [2005: € 2.438 billion}. Sales for the
Reebok business in Europe were € 553 million in the first nine
months. At TaylorMade-adidas Golf, currency-neutral sales
during the first nine months in Europe decreased 8% mainly
as a result of declines in the UK. In eurc terms, revenues at
TaylorMade-adidas Golf also decreased 8% to € 71 million
in 2006 from € 77 million in 2005. Currency-neutrat sales
for the adidas Group excluding Reebok increased 10% in
Europe. In euro terms, this also represents an increase of
10% to € 2.783 billion in the first nine months of 2006 from
€ 2.537 billion in the prior year.




Currency-Neutral Sales in North America Increase 102%

Currency-Neutral Sales in Latin Ametica Up 54%

In North America, Group sales during the first nine months
increased 102% on a currency-neutral basis, reflecting the
first-time consolidation of the Reebok segment as well as
double-digit increases at both adidas and TaylorMade-adidas
Golf. In euro terms, sates grew 107% to € 2.492 billion in
2006 from € 1.203 billion in 2005. Currency-neutral sales
at brand adidas increased 11% in the first nine months of
2004, reflecting strong growth in both the Sport Performance
and Sport Heritage divisions with particular strength in the
Sport Performance football, tennis and training categories.
in euro terms, sales grew 14% to € 1.029 billion in 2006
from € 903 million in the prior year. In addition, the Reebok
business contributed € 1.040 billion to adidas Group sales
in North America in 2006. The TaylorMade-adidas Golf seg-
ment achieved currency-neutral sales growth of 31% in the
first nine months of 2006 as a result of increases in nearly all
major categories. In euro terms, sales at TaylorMade-adidas
Golf grew 34% to € 403 million in 2006 from € 300 million in
2005. Currency-neutral sales for the adidas Group excluding
Reebok increased 12% in North America. In euro terms, this
represents an increase of 15% to € 1.382 billion in the first
nine manths of 2006 from € 1.203 billion in the prior year.

Currency-Neutral Saltes in Asia Grow 35%

Sales for the adidas Group in Asia increased 35%on a currency-
neutral basis in the first nine months of 2004, driven by strong
double-digit increases at adidas and TaylorMade-adidas Golf
as well as the first-time consolidation of the Reebok seg-
ment. In euro terms, revenues in Asia also grew 35% to
€ 1.494 billion in 2006 from € 1.111 billion in 2005. Sales in
the adidas segment grew 20% on a currency-neutral basis.
This positive development was mainly driven by strong double-
digit growth rates in China, Japan and Korea. In euro terms,
brand adidas sales increased 20% to € 1.149 billion in 2006
from € 959 million in 2005. Sales for the Reebok business
in Asia were € 1564 million. First nine months revenues at
TaylorMade-adidas Golf increased 24% on a currency-neutral
basis as a result of strong sales growth in Japan and Korea.
In euro terms, TaylorMade-adidas Golf sales increased 22%
to € 181 million in 2004 from € 149 million in 2005. Currency-
neutral sales for the adidas Group excluding Reebok increased
21% in Asia during the period. In euro terms, this represents
an increase of 20% to € 1.330 billion in the first nine months
of 2005 from € 1.111 billion in the prior year.

In Latin America, where revenues are generated predomi-
nately by adidas, currency-neutral sales increased 54% in the
first nine months of 2006. This development mainly reflects
strong increases at brand adidas as well as the first-time
consolidation of the Reebok segment. In euro terms, sales
grew 62% to € 375 million in 2004 from € 231 millicn in 2005.
Brand adidas sales improved 35% on a currency-neutral
basis in the first nine months of 2004, driven by particularly
strong sates growth in Brazil, Argentina and Chile. This rep-
resents an increase of 43% in euro terms to € 319 million in
2006 from € 224 million in 2005. Sales for the Reebok busi-
ness contributed € 52 million to adidas Group sales in Latin
America in 2006. In addition, sales at TaylorMade-adidas Golf,
while only a minor component in overall sales, increased
49% on a currency-neutral basis. In euro terms, revenues at
TaylorMade-adidas Golf increased 51% to € 3 millien [2005:
€ 2 million] in the first nine months of 2006. Currency-neutral
sales for the adidas Group excluding Reebok increased 32%
in the first nine months of 2006 in Latin America. In eure
terms, this represents an increase of 40% to € 322 million
from € 231 million in the prior year.
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All Product Categories Grow Strongly

Sales grew strongly in all product categories in the first nine
manths of 2006. Currency-neutral footwear sales increased
57%. mainly driven by the first-time consolidation of the
Reebok business and strong growth rates in nearly all adidas
Spart Performance categories aswell as double-digitincreases
in the Sport Heritage division and in adidas Golf footwear. In
euro terms, footwear sales grew 59% to € 3.754 billion in
2006 from € 2.381 billien in 2005. Currency-neutral apparel
sales increased 48% in the first nine months of 2006, The
first-time inclusion of Reebok’s apparel business as well as
strong increases in all major adidas Spert Performance cate-
gories, in the adidas Sport Heritage division and in adidas Golf
apparel were the main drivers of this positive development.
In euro terms, apparel sales grew 48% to € 3.137 billion in
the first nine months of 2006 from € 2.115 billion in 2005.
Hardware sales in the first nine months of 2006 increased
45% on a currency-neutral basis, driven by the first-time
consoclidation of the Reebok business. Double-digit growth at
brand adidas in particular due to improvements in the balls
category and solid growth rates in'the metalwoods and irons
categories at TaylorMade also contributed to this develop-
ment, In euro terms, the increase was 48% to € 945 millionin
2006 from € 639 million in 2005. Currency-neutral footwear
sales for the adidas Group excluding Reebok grew 10%. In
euro terms, this represents an increase of 12% to € 2.433 bil-
lion in the first nine months of 2006 from € 2.361 billion in
the prior year. Apparel sales for the adidas Group excluding
Reebok increased 21% on a currency-neutral basis. In euro
terms, apparel sales for the adidas Group excluding Reebok
also grew 21% to € 2.55% billion in the first nine months of
2004 from € 2.115 biltion in 2005. Currency-neutral hardware
sales for the adidas Group excluding Reebok increased 18%.
In eyro terms, this represents an improvement of 19% to
€ 762 million in the first nine months of 2006 from € 4639 mil-
lion in the priar year.




Group Gross Profit Increases 42%

The gross margin of the adidas Group declined 3.6 percent-
age points to 44.9% of sales in the first nine months of 2006
[2005: 48.5%], mainly reflecting the first-time consolida-
tion of Reebak. Due to its strong presence in North America,
where average gross margins are lower than in other regions,
Reebok carries a significantly lower gross margin than the
Group average. In addition, Reebok’s gross profit in the first
nine months includes negative impacts from purchase price
allocation in an amount of € é4 million, For the adidas Group
excluding Reebok, gross margin decreased 0.5 percentage
points to 48.0% in the first nine months of 2006, mainly as a
result of lower margins arising from our cooperation agree-
ment with Amer Sports Corporation. Under this agreement,
the adidas Group sources softgoods for Salomon at a fixed
buying commission in an effort to support the transfer of
Salomon business activity to Amer Sports Corporation, As a
result of the Group’s strong top-line growth, gross profit for
the adidas Group rose strongly by 42% in the first nine months
of 2006 to reach € 3.518 biilion versus € 2.481 billion in the
prior year. Excluding Reebok, gross profit grew by 15% to
€ 2.860 billion in the first nine months of 2006.

Rayalty and Commission income Grows Strongly

Royalty and commission income for the adidas Group
increased 81% on a currency-neutral basis, mainly driven by
the first-time consolidation of the Reebok business segment
and increased royalty and commission income at brand adidas.
In euro terms, royalty and commission income also increased
by 81% to € 62 million in the first nine months of 2006 from
€ 34 million in the prior year. Royalty and commission income
for the adidas Group excluding Reebok increased 21% on a
currency-neutral basis as a result of both an increased num-
ber of units sold and higher average royalty rates. In addition,
a new cycling license granted to Salomon’s Mavic brand fram
2006 onwards contributed to this development. In euro terms,
royalty and commission income for the adidas Group exclud-
ing Reebok grew 22% to € 41 million in the first nine months
of 2006 from € 34 million in 2005.

Operating Expenses as a Percentage of Sales Decrease
Operating expenses, including selling, general and admini-
strative expenses [SG&A) and depreciation and amortization
lexcluding goodwilll, increased by 4%% to € 2.750 billion in the
first nine months of 2006 from € 1.843 billion in 2005, mainly
as a result of the first-time consolidation of the Reebok busi-
ness segment. In addition, increased spending at adidas and
TaylorMade-adidas Golf which mirrered the strong top-line
development of both segments as well as higher marketing
expenditures at brand adidas related te 2006 FIFA World Cup™
initiatives influenced this development. As a percentage of
sales, however, this equates to 35.1%, which is 0.9 percent-
age points lower than the 2005 level of 36.0%. This decrease
mainly reflects Reebok’s lower average operating expense
level. Operating expenses for the adidas Group excluding
Reebok increased by 17% to € 2.150 billion in the first nine
months of 2006 from € 1.843 billion in 2005. As a percentage
of sales, this equates to 36.1%, which is 0.1 percentage points
higher than the 2005 level of 36.0%, reflecting higher market-
ing expenditures related to the 2006 FIFA World Cup™ as well
as the strong growth of own-retail activities at brand adidas.

Reebok Consolidation Drives Employee Growth

At September 30, 2006, the adidas Group employed 25,877
people. This represents an increase of 68% versus the previ-
ous year's level of 15,385 and a 62% increase since the end
of 2005 when the Group employed 15,935 people. This strong
increase is related to the consclidation of Reebok as of Feb-
ruary 3, 2006. in addition, new employees were primarily
added to support strong growth in adidas own retail as well
as at adidas in Asia. At September 30, 2004, the adidas Group
excluding Reebok employed 17,981 peaople.

Group Management Report A m

Rule 12g3-2(b) File No. 082-04278

_ Nine Months Gross Profit € in millions _

2481

3518

1) Figure rellects continuing operatians as a resutt of the divestiture of the Salernon
business segment in 2005,
2 Including Reebok business segment from February 1. 2004 sawards,

— Nine Months Dperating Profit € in miltions —

2005¥ 672

829

20067 i

1] Figure reflects continuing operations as a result of the divestiture of the Satomon
business segment in 2005.
2] Including Reebek business segment from February 1, 2004 onwards,

_ Nine Manths Income Before Taxes € in millions _

2005 645

v rnmtauss
Sttt

i

709

2006 i ETcte sty

1] Figure reflects continuing operations as a result of the divestiture of the Salomon
business segment in 2005.
2} Including Reebok business segment from February 1. 2004 onwards.




Cperating Prafit Grows 23%

The operating margin of the adidas Group declined 2.6 percent-
age points to 10.6% of sales in the first nine months of 2004
(2005: 13.1%). This mainly reflects the first-time consolidation
of Reebak, which carries a significantly lower operating mar-
gin than the Group average, and includes negative impacts
from purchase price allocation on cost of sales and operat-
ing expenses in a total amount of € 71 million. For the adidas
Group excluding Reebok, the operating margin decreased
0.5 percentage points to 12.6% in the first nine months of
2004 from 13.1% in the prior year, reflecting the Group's lower
gross margin and higher marketing expenditures related to
the 2006 FIFA World Cup™. As a result of strong sales growth,
however, operating profit for the adidas Group rose 23% in
the first nine months of 2006 to reach € 829 million versus
€ 672 million in 2005. Excluding Reebok, operating profit for
the adidas Group grew by 12% to € 752 million in the first nine
months of 2006 from € 672 million in the prior year. -

Recbok Acquisition Impacts Net Financial Expenses

Net financial expenses increased 335% to € 121 millicn in the
first nine months of 2006 from € 28 million in the prior year.
This reflects the financing of the Reebok acquisition. The cash
outflow. for this transaction occurred at the end of January
2006.

Financial Incormne Up 43%

Financial income increased 43% to € 33 million in the first
nine months of 2004 from € 23 million in the prior year. This
mainly reflects a strong improvernent in the Group's cash
position at the beginning of the first quarter of 2006 as a
result of the capital increase of adidas AG and the proceeds
related to the divestiture of the Salomon business segment;
both conducted in the fourth quarter of 2005.

Financial Expenses Increase due (o Reebok Acquisition
Financial expenses increased 203% to € 154 million in the
first nine months of 2006 (2005: € 51 million), mainly as a
result of the financing of the Reebak acquisition. An increase
of the weighted average interest rate also had an impact on
this development, which is mainly related to the higher aver-
age interest rate of the financing instruments used for the
payment of the Reebok purchase price. This was a result of
the longer-term nature of these instruments as well as a
higher portion of fixed interest rate borrowings.

tncame Before Taxes Up 10%

As a result of the operating improvements in the 'adidas and
TaylorMade-adidas Gotf segments, income before taxes [IBT)
for the adidas Group increased 10% to € 709 million in the
first nine months of 2006 from € 445 million in 2005. As a
percentage of sales, however, IBT decreased by 3.6 percent-
age points to 9.0% in 2004 from 12.6% in 2005, reflecting the
significant increase in net financial expenses related to the
Reebok acquisition.
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Net Income From Continuing Qperations Grows 12%

The Group's net income from continuing operations increased
12% to € 483 million in the first nine months of 2006 from
€ 431 million in 2005. The Group's strong sales increase was
the main driver of this improvement. In addition, net income
was also positively impacted by the lower year-to-date tax
rate, which declined 1.3 percentage points to 31.9% in 2006
{2005: 33.2%) mainly due to a more favorable earnings mix
throughout the Group. ,

No income/Loss From Discontinued Operations Incurred

in the First Nine Manths

In the first nine months of 2006, no income or loss from dis-
continued operations was incurred. This compares to a loss
from discontinued operations in the amount of € 37 million in
the first nine months of the prior year related to the Salomon
business segment, which was divested in October 2005.

Minarity Interests Increase by 82%

The Group's minority interests increased 82% to € 13 mit-
Llion in 2006 from € 7 million in the prior year. This increase
reflects higher minority interests at brand adidas, mainly in
Korea, as well as the first-time consolidation of the Reebok
business. Effective September 1, 2006, the adidas Group
assumed full ownership of its brand adidas subsidiary in
Korea, adidas Korea Ltd., by purchasing the remaining 49%
of shares from its joint venture partner. As a result, minority
interests for Korea were only included until August 31, 2006.




Nine Months Net income Attributable to Shareholders
€ in millions

2002

2003

B

2004 &

1] Includes continuing and discontinued operations.
2} Including Reebok business segment from February 1, 2004 orwards,

199
234
295
384

469

Net Incorne Attributable to Shareholders Up 22%

The Group's net income attributable to shareholdersincreased
22% to € 449 million in 2006 from € 386 million in 2005.
This improvement reflects the outstanding performance of
the adidas and TaylorMade-adidas Golf segments. The non-
recurrence of losses from discontinued operations related to
the Salomen business in 2005 also had & positive impact on
this strong development.

Basic Earnings Per Share lncrease 10%

On June &, 2006, adidas AG conducted a share split with each
existing adidas AG share being divided into four shares. All
numbers of shares have been restated. The Group's basic
earnings per share from continuing and discontinued opera-
tions increased 10% to € 2.31 in the first nine months of 2006
versus € 2.10 in 2005 despite the capital increase conducted
on November 3, 2005. The Group's total number of shares
outstanding increased by 226,680 shares in the first nine
months of 2006 to 203,496,840 as a result of shares from
stock options exercised as part of Tranches Il, It and IV of
the Management Share Option Plan [MSOP] of adidas AG, as
well as the conversion of one tranche of the convertible bond.
Consequently, the average number of shares used in the cal-
culation of basic earnings per share was 203,337,185 (2005
average: 183,864,908]. Diluted earnings per share from con-
tinuing and discontinued operations in the first nine months
of 2005 increased 11% to € 2.18 from € 1.97 in the prior year.
The dilutive effect mainly results from approximately 16 mil-
lion additional potential shares that could be created in rela-
tion to our outstanding convertible bond, for which conversion
criteria were met for the first time at the end of the fourth
quarter of 2004.
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Subsequent Macroeconomic and adidas Group
Developments

Between the end of the first nine months of 2006 and the pub-
lication of this report on November 9, 2006, there have been
no major macroeconomic or sociopolitical changes which
we expect to influence our business materially going for-
ward, With regard to Group-specific matters, we announced
the planned divestiture of the Greg Norman Callection [GNC)
apparel business to MacGregor Golf Company on October 24,
2006. The transaction excludes existing GNC-related retail
outlet operations and is expected to be completed by the
end of 2006. This transaction only has a mingr impact on the
adidas Group given the small size of the business involved.
However, it will have a noticeable impact on the TaylorMade-
adidas Golf segmental reporting.




Baltance Sheet and Cash Flow

Reebok Acquisition impacts Balance Sheet Hems

Compared to the prior year, our balance sheet now also
includes the assets and liabilities for the Reebok business,
which is consolidated as of February 1, 2006.

Totat Assels Increase 73%

At the end of the first nine months of 2006, total assets’

increased 73% to € 8.973 billion versus € 5.181 hillion in the
prior year, mainly as a result of the inclusion of assets related
to the Reebok business.

inventories Ug 42%

Group inventories increased 42% to € 1.498 billion in 2006
versus € 1,053 billion in 2005, largely as a result of the first-
time inclusion of € 395 million in inventories related to the
Reebok busingss, On a currency-neutral basis, this increase
was 48%. Inventories for the adidas Group excluding Reebok
grew 5% [+9% currency-neutral, reflecting progress made to
reduce retail inventories in the emerging markets.

— Balancze Sheet Structure” in % of total assets

Assets i 20062 _2005%
Cash and cash equivalents 25
Inventories 14.7
Accounts receivable 23,3
4.9
20.3
Fixed assets 45.3 24
19.7
Other assets 14.2 315
Tatal assets (€ in millions) . 8973 L. Bae
1) For absolute figures see Consolidated Balance Sheet.
2] Including Reebok business.
3] Restated due ta application of (A5 32/1AS 39.

_ Balance Sheet Structure™ in % of total liabilities and equity
Liabilities and equity . 20062 2005%
Accounts payable 6.8
Long-term borrowings 33.2

10.2
Other liabilities 27.8 22,3
281
Total equity az2
.4
Total liabilities and equity (€ in millions) 8973 .2
1| For absolute figures see Consalidated Balance Sheet.
2| Including Reebok business.
3) Restated due to application of |1AS 32/IAS 39.
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Receivables Grow 57%

Group receivables grew 57% |+ 62% currency-neutrall to
€ 1.914 billion -at the end of the first nine months of 20046
versus € 1.220 billion in the prior year, primarily due to the
first-time inclusion of receivables totaling € 612 million
related to the Reebok business. Receivables for the adidas
Group excluding Reebok increased 7% [+10% currency-
neutrall, which is lower than the strong sales growth during
the third quarter of 2006,

Other Current Asseis Up 40%

Other current assels increased 40% to € 617 million at the
end of the first nine months of 2006 from € 442 million in 2005,
mainly due to other current assets in an amount of € 119 mil-
lion related to the Reebok business. Other current assets for
the adidas Group excluding Reebok were up 13%, mainly due
to increased tax receivables and preépaid expenses.

Fixed Assets Nearly Triple .

Fixed assels increased by 298% to € 4.047 billion at the end
of the first nine months of 2004 versus € 1.023 billion in 2005,
primarily related to the first-time inclusion of Reebok. As a
result of purchase price allocation, intangible assets were
capitalized in amounts of € 1.745billion and €1.141 bil-
lion related to trademarks and goodwill, respectively. Other
additions of € 272 million in the first nine manths of 2006
were partly counterbalanced by depreciation and amartiza-
tion of € 180 million and disposals in an amount of € 3 mil-
lion. Currency effects had a negative impact on fixed assets
of € 175 million.




_ Total Assets® € in millions

2005 &3

2008

1] At September 30
2] Includes continuing and discontinued eperatians,
3| Including Reebok business.

5,181

B,973

Other Non-Current Assets Decrease 4%

Other non-current assets decreased by 4% to € 118 million
at the end of the first nine months of 2004 from € 123 mil-
lion in 2005, mainly due to a lower non-current portion of pre-
paid promotion contracts which more than compensated the
first-time consolidation of the Reebok business. Non-current
assets for the adidas Group excluding Reebok decreased 8%.

Net Borrowings at € 2.728 billion

— Net Borrowings” € in millions

2005

1] At September 30
2) Inclyding Reebok business.

4657

2,728

_ Sharehalders’ Equity € in millions

2005

2006

1] At September 30
2| Restated due to application of 1AS 32/1A5 39,
3l including Reebok business.

2,014

2,885

Net borrewings at September 30, 2006 were € 2.728 billion,
up 315% or € 2.070 billion versus € 657 million in the prior
year. This increase was driven by the payment of around
€ 3.2 billion for the acquisition of Reebok International Ltd.
[USAL, paid on January 31, 2004. In addition, the payment of
around € 170 millien for the buyback of Reebok’s major prop-
erties in the USA and in Europe influenced this development.
As a consequence, the Group's financial leverage increased by
41.9 percentage points to 94.6% in 2006 versus 32.6% in 2005.
Compared to the 2005 year-end net cash level of € 551 mil-
lion, the Group's net debt increased by € 3.277 billion.
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Other Non-Current Liabilities Decrease 3%

Other non-current liabilities decreased 3% to € 25 million
at the end of the first nine months of 2006 from € 26 million
in 2005, primarily due to a decreased non-current portion of
negative fair valyes of financial instruments used for hedging
activities within the Group. Other non-current liabilities for
the adidas Group excluding Reebok decreased 4%.

Equity Base Further Strengthened

Sharehalders’ equity rose 43% to € 2.885 billion at the end of
the first nine months of 2006 versus € 2.014 billion in 2005
and mainly reflects the capital increase which took place in
November 2005, This also includes the adjustment of the
prior year figure in accordance with revised IFRS. Addition-
ally, the majority of net income was retained.

Dperating Cash Flow Reflacts Seasonality of Business

In the first nine months of 2004, the Group used € 2,784 bil-
lion of net cash for investing activities mainly related to the
acquisition of Reebok as well as spending for property, plant
and equipment, such as the investment in adidas own-retait
activities. Cash inflow frem operating activities was € 105 mil-
lion and was primarily used to finance working capital needs
in accordance with the seasonality of the business. Cash
inflow from financing activities totaled € 1.392 billion, mainly
reflecting increases in long-term borrowings to finance the
acquisition of Reebok.




adidas

In the first nine months of 2004, currency-neutral sales
at adidas increased 15% driven by double-digit revenue
growth in all regions. In euro terms, revenues also grew
15% to € 5.248 billion in 2004 from € 4.545 biltion in 2005,
Gross margin increased hy 1.1 percentage points to 46.9%
in the first nine months of 2004 [2005: 45.8%]), mainly as
a result of a higher propertion of own-retait activities,

a more favorable product mix as well as higher clear-
ance sales margins, which more than offset higher input
prices. As a result of the strong top-ltine development
and gross margin improvement, adidas gross profit rose
by 18% to € 2.442 billion in the first nine months of 2004
varsus € 2.081 billion in the prior year. Operating margin
remained stable at 14.8% compared to the prior year as
strong sates and gross margin increases were offset

by increased operating expenses as a result of higher
marketing spending associated with the 2004 FIFA World
Cup™ and the continued expansion of own-retail activi-
ties. Operating profit increased by 16% to £ 778 million in
the first nine months of 2006 versus € 674 million in the
prior year.

Currency-Neutral Sales Up 15 % in the First Nine

Maonths of 2004

In the first nine months of 2006, revenues for the adidas seg-
ment improved 15% on a currency-neutral basis driven by
double-digit sales increases in all regions. In euro terms,
revenues also grew 15% to € 5.248 billion in the first nine
months of 2006 from € 4.545 billion in 2005. Sales for adidas
own-retail activities rose 35% on a currency-neutral basis
and 36% in euro terms to € 740 million (2005: € 545 million)
and accounted for 14% of brand adidas sales in the first nine
months of 2006. This increase was driven by both double-digit
increases in comparable store sales and new store openings.

Sport Performance Division Grows 14%

Sport Performance sales in the first nine months increased
14% on a currency-neutral basis driven by strong growth in
footwear, apparel and hardware. Strong increases in nearly
all major categories, in particular football which was pesi-
tively impacted by the 2006 FIFA World Cup™, contributed to
this development. In euro terms, Sport Performance sales
alsg impraved 14% during the first nine menths of 2006 to
€ 4.027 billion from € 3.518 billion in the prior year.

Sport Heritage Division Up 15%

Currency-neutral sales in the Sport Heritage division grew
strongly during the first nine months of 2006, up 15% com-
pared to the prior year. This increase was driven by double-
digit growth rates in both footwear and apparel. In euro terms,
Sport Heritage sales also improved 15% to € 1.164 billion in
2006 from € 1.009 billion in 2005.

Spori Style Sales Grow Strangly

Sport Style sales increased 40% on a currency-neutral basis
in the first nine months of 2006, In euro terms, revenues
also improved 40% to € 23 million in the first nine months of
2006 versus € 17 million in the prior year. This development
reflects positive market reaction to a strong product range.
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Gross Margin at 46.9%

The adidas gross margin increased by 1.1 percentage points
to 46.9% in the first nine months of 2006 from 45.8% in 2005
mainly due to positive effects from increased own-retail activi-
ties, a more favorable product mix as well as higher clearance
sales margins, which more than offset higher input prices. As
a result of this margin improvement coupled with a strong top-
line development, adidas gross profit grew 18% to € 2.462 bil-
tion in the first nine months of 2004 from € 2.081 billien in
2005.

Royalty and Commission income Grows 27%

During the first nine months of 2006, royalty and commis-
sion income at brand adidas grew by 27% to € 55 million
from € 44 million in 2005. This increase was driven by both
anincreased number of units sold and higher average royalty
rates as well as increased intra-Group royalties, received
from the TaylorMade-adidas Golf segment. Furthermore, the
increase in royalty and comimission income is partly due to a
new cycling license granted to Salomon’s Mavic brand from
2006 onwards.

_ adidas Net Sales by Quarter € in millions

02 2005
02 2004

03 2005

03 20046

Q4 2005 ¢
Q4 2006

b

1,512
1,776

1,304
1,532

1,729
1,941

1,316

— adidas Operating Profit by Quartar € in millions

Q12005
Q120086

Q2 2005
Q2 2006

Q3 2005
Q3 2006

Q4 2005
Q4 2005

258
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92
135

324
365
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2004 FIFA World Cup™ Impacts Operating Expenses

adidas operating expenses grew 20% to € 1.738 billion in
the first nine months of 2004 from € 1.451 billion in 2005.
This operating expense increase primarily reflects higher
marketing working budget expenditures associated with the
2006 FIFA World Cup™ as wetl as the continued expansion of
adidas own-retail activities. As a percentage of sales, operat-
ing expenses increased 1.2 percentage points to 33.1% during
the first nine months of 2006 [2005: 31.9%).

Operating Profit Increases 16%

During the first nine months of 2006, adidas operating mar-
gin remained stable at 14.8% compared to the prior year. This
was a result of the improved sales and gross margin which
offset higher operating expenses as a percentage of sales.
Operating profit for the adidas segment increased 16% to
€ 778 million versus € 674 million during the same period in
the prior year.




Reebok

In the period from February to September 2006, currency-
neutral sales for the Reebok segment decreased %
versus the prior year. in euro terms, revenues declined
7% to € 1.828 bitlion in 2005 from € 1.970 billion in 2005.
Purchase price allocation related to the first-time consoli-
dation of Rechok within the adidas Group had a significant
negative impact on profitability in the Reebok segment.
Reebok’s gross margin was 34.8% in 2006, including nega-
tive effects of € 44 million from purchase price allocation
refated to the first-time consolidation of Reehok within the
adidas Group. Gross profit for Reebok in the peried from
February to September 2006 was € 636 miltion. Qperating
profit was € 71 mitlion in 2008, including negative effects
in a total amount of € 71 million from purchase price allo-
cation. As a resuit, Reebok's uperating margin was 3.9%.
Excluding effects from purchase price atlocation, Reebek's
gross margin was 38.3% and the operating margin was
7.7% in the period from February to September 2004,

First-Time Consolidalion of the Reebok Business Segment
The business of Reebok International Ltd. |USA] and its
subsidiaries is consolidated within the adidas Group as
of February 1, 2006. The performance of this business is
shown in the Reebok segment, including the brands Reebok,
Rockport, Jofa, CCM, Koho and Rbk Hockey. Reebok’s results
are not comparable with last year’s reported results, as only
eight months of Reebok’s results are consolidated and the
NBA and Liverpool licensed business has been transferred
to brand adidas and the Greg Norman business has been
transferred to the TaylorMade-adidas Golf segment. In addi-
tion, the comparability of current year results with the prior
year is not meaningful as the applicable accounting standards
have changed from US-GAAP to IFRS and significant negative
impacts related to purchase price allocation are included in
the reported results, Accounting changes at Reebok relate,
for example, to the classification of leases and the harmo-
nization of the useful lives of tangible and intangible assets.
As a result, comparable prior year figures are only shown
on a sates level in this section. These results are based on
US-GAAP and not IFRS. As Reebok was not part of the adidas
Group in 2005, these figures were not included in the reported
prior year results of the adidas Group.
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— Reebok at a GlanceY € in millions _
Nine Months Nine Months
2 2005 Change
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2] Not consalidated within the adidas Group. Reebok prior year resulis are based an
US-GAAP and net IFRS.
— Reebok Net Sales by Region" € in millions _
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Currency-Neutral Sales Down 9%

In the period from February to September 2006, sales for the
Reebok segment decreased 9% on a currency-neutral basis
as a result of sales declines at the Reebek brand in Narth
America and Europe, which more than offset strong increases
in Asia and Latin America. In euro terms, sales were down
7% to € 1.828 billion in 2006 from € 1.970 billion in 2005. This
development, however, includes a sequential improvement
in the Reebok segment with sales development in the third
quarter visibly improved versus the first and second quarter
performance.

Currency-Neulral Sales of Brand Reebok Decline 12%
Sales of the Reehok brand were € 1.471 bitlion in the period
from February to September 20046. This represents a decline
of 12% on a currency-neutral basis, mainly due to lower sales
of Reebok’s lifestyle product offering and the transfer of the
NBA and Liverpool licensed business to brand adidas.

Rockport Sales Grow 6% on a Currency-Neutral Basis
Rackport sales were € 218 million in the period from Febru-
ary to September 2006. This represents an increase of 6% on
a currency-neutral basis, mainly driven by new initiatives in
the Men’s collections Urban, Works and Capital as well as
strong growth in the Women's category.

Currency-Neutral Sales of The Hockey Company Up 16%
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Royalty and Commisston income at € 20 million

Sales of The Hockey Company were € 140 million in the
period from February to.September 2006. This represents an
increase of 16% on a currency-neutral basis, mainly reflect-
ing a strong product offering and the absence of last year's
NHL players’ strike which negatively impacted sales of NHL
licensed products in 2005.

Gross Margin impacled by Negative Purchase Price
Allocation Effects

Reebok's gross profit was € 636 million in the period from
February to September 2006, which reflects a gross margin
of 34.8%. Gross profit, however, was significantly impacted
by accounting effects of € 64 million related to the purchase
price allocation for the Reebok segment. Excluding these
effects, the Reebok gross margin was 38.3%. This margin
is lower than the adidas Group's average gross margin due
to Reebok’s overproportionate exposure to region North
America, where average gross margins in our industry are
generally lower than in other regions.

For the period from February to September 2006, royalty and
commission income at Reebok was € 20 million. This relates
primarity to royalty income for fitness equipment.

Purchase Price Allocation Impacts Operating Expense Level
Reebok’s operating expenses were € 585 million in the period
from February to September 2006. As a percentage of sales,
operating expenses reached 32.0%. Operating expenses were
negatively impacted by purchase price allocation effects
of € 7 million. Excluding these effects, Reebok operating
expenses as a percentage of sales were 31.6%.

Purchase Price Allocation Effects Dilute Qperating Margin
The operating margin of the Reebok segment was 3.9% in the
period from February to September 2004 primarily as a result
of the significant negative accounting charge on cost of sales
and operating expenses in a total amount of € 71 million
related to the purchase price allocation for the Reebok seg-
ment. Excluding this effect, Reebok’s operating margin was
7.7% in 2006. Reebok’s operating profit reached € 71 million.
Excluding negative effects from the purchase price allocation,
operating profit was € 142 million.
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l—um <—.° r Z d Q e-a Q m Q d S o 0 —..ﬂ _mu.:oﬁaw .mm—m. mu_,”eﬁr at TaylorMade-adidas Golf in the _‘._.mu._oﬁzg?»&uwu Goif at a Glance € in millions [_
irst Nine Months .

Currency-neutral sales at TaylorMade-adidas Golf increased

by 23% in the first nine months of 2004. This strong perfor- Nine xom_mnw__ Nine zon.“wm Chanas
Sales for TaylorMade-adidas Goll in the first nine months mance was driven by solid sales growth in nearly all major cat- SSUTOSUUURRPOTIIVORRURIURORRRTUUNS - ¢+ JPUOPIEL - o PSRt
of 2008 grew by 23% on a currency-neutral basis, driven by ~ ©9071€sas e<.m= as ﬁsm.rﬁmn-:Bw inclusion of the Greg Zn.z._jm: v T
. . . . apparel business, which contributed sales of € 54 million. In
solid increases in —._mml.< alt major _u-.Qnﬂ._nn categories as euro terms, revenues grew 25% to £ 458 million in 2006 from mm..c.mum...._.._.m.mm._d....:.................-...m..a.u\m: ........._m.M..._m..wm., .-..‘....n.._....m.v.ﬂ.
) L . e i a9 29%
well as the first-time inclusion of the Greg Norman apparel € 528 million in 2005, : OPEraking Profit o eeeirerssremseon s csssnsssms e serassstesnd ot
business. In euro terms, this represents an improvement 1] Includes Greg Norman apparel business for eight months of the nine-month period.

Gross Margin at 44.0%
TaylorMade-adidas Golf's gross margin decreased 1.7 per-

of 25% te € 658 million in 2006 from € 528 mitlion in 2005.

TaytorMade-adidas Golf gross margin decreased 1.7 per- centage uoo.__..;m to ﬁ..on\a in the .zq.ﬂ nine months of mmoo _ Nine Monthe TaylorMade-adidas Golf Net Sales € in miltions J
centage points to 44.0% in the first nine months of 20054 from 45.7% in the prior year. This development was mainly
) . i due to lower margins in the metalwoods category primarily

from 45.7% in 2005. This development was mainly due to as a result of a summer promotional sales initiative as well 516
lower margins in the metalweods category as a result of as the first-time inclusion of the Greg Norman business, a7
a summer promotional sales initiative as well as the first-  Which carries a lower than average gross margin. These

. . . effects were only partly compensated by increased margins 4
time inclusion of the Greg Norman appare! business. As in golf balls, putters and foctwear. As a result of the strong 528
a result of the strong top-tine development, gross profit top-line development, however, gross profit increased 20% to
increased 20% to € 289 million in the first nine months of € 289 million in the first nine months of 2006 from € 241 mil- R T M TS e 21 114 &58
2006 from € 2417 millien in the ﬁq-mo_s year. O—uﬁﬂwzza amﬂmmz lion in 2005. 1) Includes Greg Norman zpparel business for eight months of the nine-month period.
increased 0.2 percentage points to 7.6% in the first nine Royalty and Commission income at TaylerMade-adidas Golf

Declines Modestly
Royalty and commission income at TaylerMade-adidas Golf

months of 2004 from 7.4% in 2005 due to operating expense TaylorMade-adidas Golf Net Sales by Region € in millions |_

leverage which more than offset the gross margin decline. dectined 7% to negative € 13 million in 2006 [2005: nega-

As a result, operating profit increased 29% to € 50 million tive € 12 million]. This development was driven by higher Nine Months Nine Months

in 2006 from € 39 million in 2005, intra-Group royalties paid to the adidas segmentas aresult | 20080 2005 Ehange
of increased sales at adidas Golf, which are recorded inthe s e e
TaylorMade-adidas Golf segment. In the adidas segment, {€urspe . . TR

these intra-Group royalties are correspondingly shown as 300 Fi%

part of royalty and commission income. The increase in intra-
Group royalties paid to the adidas segment was partly offset
by an increase in royalty income.

Latin America 3 2 51%

1} Includes Greg Narman apgarel business for eight months of the nine-month period,




Qperating Expenses as a Percentage of Sales

Decline Strengl

Operating expenses at TaylorMade-adidas Golf increased
19% to € 227 million in the first nine months of 2006 from
€ 191 million in 2005 impacted by the first-time inclusion of
the Greg Norman apparel business. As a percentage of sales,
however, operating expenses declined strongly, decreasing
1.7 percentage points to 34.4% [2005: 36.1%I. This reflects
lower marketing expenditures as a percentage of net sales
due to the cutstanding sales growth in the first nine months
of 2006.

Opeyating Profit Grows 29%

The operating margin of TaylorMade-adidas Golf increased
0.2 percentage points to 7.6% during the first nine months of
2006 from 7.4% in 2005. This development was a result of the
operating expense leverage which more than offset the gross
margin decline. The operating profit for TaylorMade-adidas
Golf improved strongty, up 29% to € 50 million in the first nine
maonths of 2006 from € 39 million in 2005, mainly driven by
the strong top-tine performance.

TaylorMade-adidas Golf Net Sales by Quarter

€ in millions

Q12005 149
a1 2006": 201
02 2005 202
Q2 200634 264
Q32005 = 177
Q3 20081 194
Q4 2005 181

Q4 2006

1) Includes Greg Narman apparei business for twa manths of the three-month periad.
2| Includes Greg Norman apparel business.

TaylorMade-adidas Gelf Operating Profit by Quarter
€ in millions

Q12005 i
Q12008"

Q22005
G2 20062

Q3 2005
Q32 2006

Q4 2005
04 2006

1] Includes Greg Norman apparel business for twe menths of the three-month period.
2] Includes Greg Norman apparel business,
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Outlook

The adidas Group expects strong top- and bottom-line
performance in 2004, Sales wiil reach € 10 biltion for the
first time in the Group's history, supported by the first-time
inclusion of Reebok and currency-neutral sales growth
for the adidas Group excluding Reebok of arcund 12%.
The Group’s gross margin is expected to be in the range

of between 44 and 46% (hetween 47 and 48% excluding
Reebok) and the Group's operating margin is forecasted to
be around 3% [between 10 and 10.5% excluding Reebok).
Net income attributabie to shareholders for the adidas
Group Is expected to approach € 5060 million,

Global Economic Growth to Remain Strong

The global economy is forecasted to continue the solid expan-
sion of the first nine months in the last quarter of the year,
However, inflationary pressures in Europe and Japan result-
ing in tightened monetary policies and continued targe global
trade imbalances are risks to the downside. For the full year,
global economic growth is expected to be around 5%. In West-
ern Europe the uptrend is believed to have reached its peak
in the middle of the year. Nevertheless, there are no signs of
a significant slowdown in growth as corporate investment and
private consumption are forecasted to continue to develop pos-
itively. The pace of economic expansion in the region’s emerg-
ing markets will remain very strong. For the region as a whole,
full year growth is expected to exceed 2%. In the USA, economic
growth is forecasted to slow due to the cooling housing market.
As a result, decreasing consumer confidence is likely to nega-
tively affect private consumption. Growth in the fourth quar-
ter, however, is expected to remain largely unaffected by this
development. Full year growth is forecasted to be around 3%,
as business investment is projected to continue to be strong on
the back of solid corparate profits. The Asian economies are
expected to continue to grow solidly in the fourth quarter. The
Japanese economy is forecasted to achieve macroeconomic
growth of 2 to 3% in 2006 despite its recent slowdown. The
presidential elections are not likely to result in major changes
of economic policies. Growth in China is forecasted to exceed
9% this year, as investrment and export activity are projected to
remain strong. The region's emerging markets are expected
to continue to benefit from strong export demand and grow by
more than 8%. In Latin America, economic prospects continue
to be positive. Increased public spending across the region and
strong domestic demand are forecasted to result in full year
economic growth of more than 4%.
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Mixed Qutlook for Sporting Goods Industry

The outlook for the sporting goods industry for the rest of the

year is mixed. In Europe, market development is forecasted

to continue to be highly differentiated by region. While solid

growth rates are projected for the region’s emerging mar-
kets, the industry is expected to grow only moderately in the

Western European countries where strong World Cup related

football sales at the end of 2005 will not be repeated. Despite

recent initiatives by suppliers to limit promotional activity
among retaiters, the UK market is expected to remain highly
competitive. In North America, growth of the sporting goods
industry is forecasted to further moderate compared to the

first nine months of the year. The polarization of the market
between high-end marquee product and more fashion-
oriented styles is expected to continue. The Asian sporting

goods industry is forecasted to develop positively. The Chinese
and other emerging markets are expected to continue to per-
form robustly, whereas the Japanese market is projected to
grow only moderately. In Latin America, prospects for the
industry continue to be positive.

adidas Group Sales Expected to Reach € 18 Billion

For the combined adidas Group, we expect sales to reach
€ 10 billion for the first time in the Group's history, supported
by the first-time inclusion of Reebok and the strong develop-
ment of the adidas and TaylorMade-adidas Golf segments. As
a result of the strong performance in the first nine months of
the year and the current backlog situation at brand adidas as
well as the increasing importance of both at-once and own-
retail activities for our Group, we expect arcund 12% currency-
neutral sales growth for the adidas Group excluding Reebok,
which is visibly higher than both macroeconomic and industry
growth rates for the full year.




Low Double-Digit Sales Growth Expected for

adidas Segment

Backlogs for the adidas brand at the end of the third quarter
of 2004 increased 3% versus the prior year on a currency-
neutral basis. In euro terms, this represents a stable develop-
ment. Footwear backlogs grew 2% in currency-neutral terms
(-2% in euros), led by improvementsin the Sport Performance
tennis and training categories as well as in Sport Heritage.
Apparel backlogs grew 5% on a currency-neutral basis [+2%
in euras), driven by improvements in the Sport Performance
categories training and tennis. The transfer of the NBA and
Liverpool licensed business from Reebok to adidas had a
positive impact of approximately 1 percentage point on the
development of brand adidas backlogs. As a result of the
strong first nine rmanths performance, the positive order
book and strong growth expectations for our at-once and
own-retail activities, we continue to expect low double-digit
currency-neutral sales growth for brand adidas in 2006.

Mid-Single-Digit Sales Dacline Expected for Reebok in 2006
Backlogs for the Reebek brand at the end of the third quarter
of 2006 decreased 14% versus the prior year on a currency-
neutral basis. In euro terms, this represents a decline of 16%.
Footwear backlogs declined 11% in currency-neutral terms
(-14% in euros], mainly due to decreases in Reebok's life-
style product offering. Appare! backlogs were down 19% on a
currency-neutral basis [-21% in euros) as a result of declines
in Reebok’s licensed and branded apparel business as well as
the transfer of the NBA and Liverpool business from Reebok
to adidas. This transfer had a negative impact of approximately
3 percentage points on Reebok's order backlog development.
Consequently, we expect Reebok sales for eleven months
of 2006, with consolidation starting on February 1, 2006, to
decline at mid-single-digit rates versus the prior year on a
like-for-like basis.

Bevelopment of adidas Order Backlegs by Product Categery _

and Region"in %

North
Eurppe America Asia Total

L Y Y T T T e T R P

Footwear L L 0
Apparel AT AR
Total? (8} 2 12 1)

1] At September 30, change year-over-year.
2] Includes hardware backlogs.

Currency-Neutral Development of adidas Order Backlags by _

Prodyct Category and Region" in %

Footwear LT 2
9 20 5

& 18

1] At Septernber 30, change year-over-year,
2] Includes hardware backlogs.,

Development et Reebok Order Backlogs by Product Category _

and Region™in %

North
veeeseereeo EUTDPE  America stotat
Apparel e 9L 128
Total? 16} 29

t] At Septemnber 30, change year-over-year.
2| Ingludes hardware backlags.

Currency-Neutral Development of Recbok Order Backlogs by
Product Category and Region' in %

North
Europe America Total

[ O USRS TP P e 1P P T Y PITLEA T g e PR PR )

W irsesrusanse eemas

(25) (14)

war Trersbpipsdsesints

1] At September 30, change year-aver -year.
2| Includes hardware backlogs.
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TaylorMade-adidas Goll to Grow at Double-Digit Rates

For TaylorMade-adidas Golf excluding the Greg Norman
Collection, we expect double-digit sales growth on a currency-
neutral basis in 2006. Although backlog information is not
meaningful for this segment, our growth expectations are
supported by trade show performance and ongoing dialog
with customers,

Accounting Effects to Negatively Impact Profitability of
Reebok Segment by At Least € 80 Million

The accounting treatment of purchase price allocation will
negatively impact the Reebok segment throughout 2006.
This treatment, which requires us to assign fair values and
take corresponding depreciation charges on acquired assets
such as inventories, backlogs, contracts and patents, has no
impact on our operating business or its free cash flow gen-
eration. These accounting charges will negatively affect our
reported 2006 results by at least € 80 million on the cost of
sales and operating expense lines. More than € 60 million
of the total is included in the gross margin. The remaining
negative effect of less than € 20 million per year impacts the
operating expenses and will diminish over the next six years.




Group Gross Margin Expected to be at Between 44 and 46%
The gross margin for the adidas Group including Reebok is
expected to be in a range of between 44 and 46% in 2006 com-
pared to 48.2% in the prior year, mainly as a result of the first-
time consolidation of the Reebok business. One-time effects
associated with. purchase price allocation will have a visibly
negative impact on the gross margin in 2006. In addition,
Reebok’s gross margin is lower than the Group's average
margins due to the heavy weighting of North America in their
business mix, which carries a significantly lower gross mar-
gin versus other regions. The gross margin for the adidas
Group excluding Reebok is expected to decline maodestly to
between 47 and 48%, impacted by our cooperation agreement
with Amer Sports Corporation. Under this agreement, the
adidas Group sources softgoods for Salomon at a fixed buying
commission. Further, positive currency effects on our sourc-
ing costs, enjoyed in the previous years, are not expected to
be repeated in 2006.

adidas Group 2006 Targets

.onmam::m margin

Pl Yrouirys

Net income attributable to shareholders

T Ty A T R P P T

(T T T P P P Ty P e T

ca, € 10 billion

€ 480-490

——

adidas Group Excluding Reebok 2006 Targets

Sales growth

212%

D I L LR L T I T L YT PPY P

Gross margin

47 to 48%

1010 10.5%

arrbaavabratantetinrar
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Operating Margin Expected to be at Around %

The adidas Group including Reebok is expected to generate
an operating margin of around %% in 2006 compared to 10.7%
in 2008, strongly impacted by the first-time inclusion of the
Reebok business and impacts from purchase price allocation.
For the adidas Group excluding Reebok, we are projecting an
operating margin of between 10 and 10.5% in 2006 due to the
Group's expected lower gross margin as well as higher mar-
keting expenditures related to the 2006 FIFA World Cup™ and
growing adidas own-retail activities.

Full Year Net Income for the adidas Group to Grow at
Double-Digit Rates

We expect double-digit growth in net earnings of the adidas
Group for the sixth consecytive year. Net income attributable
to shareholders for the adidas Group is expected to approach
€ 500 million [in a range between £ 480 and € 490 million)
as a result of top-line improvement, engoing strong profit-
ability and the non-recurrence of the loss from discontinued

“operations reported in 2005, Reebok’s earnings are expected

to exceed both the additional interest expenses for the adidas
Group related to the Reehok acquisition and the negative
effects resulting from purchase price allocation, thus having
an accretive impact.
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Consolidated Balance Sheet € in mitlions
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Conseolidated Income Statement € in millions
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Consolidated income Statement € in millions

3rd Quarter
2008

B L T T T LT U TP Py St

Net sales . o 2,949

L T R L R T X T Ty T T R LT PPT TR T I

Cost of sales

Gross profit

P TS LT L P T PY T PP PR A P S LTI E LT T TP TYSI PR R PR )

{% of net mm—mm_

tEratruvarmaviavataaTe

m&.m_zm:n noaa_m on income

aetars

1% of net sales] ’

resentarant

Depreciation and amortization lexcl.

Operatinhg profit

D R P T D R PR PP A

1% of net sales}

B R T e L LT L Ty T PO PP R PP PP P PR PP T S TP PP by

Financiat income ]

wneeren

erbanea

Mconi_

B i L LT e T T T T LT T T TR P P RO Py

Financial expenses 54

Income before taxes 360

(% of nat sates) 12.2%

Incame taxes 111

S\a 2 ncome before taxes|

abereerbardisdntasanse

came from n...&:..__: operations v

termnre suremeane cernne

[% of net mm_mm_

4aravesy

Trdreesisipasans

Income from discontinued _...._umﬂm:o:m net of tax

Net income

|% of net salesl

Net income attributable to shareholders - --

D T T T T e

[% of net sales)

AL EATERE AT gk b bt

FLyess

aearaera

S T T o R T ey

Net incame attributable to minority interests 5

B L T T T P T T L LI R LY PV pyinyy

D T T Ty T

Basic earnings per share from continuing operations lin €}

P T I R TP T LI S YRSy r

L T R L LT Ty

1.20

L e T L LL LT T TT PR p )

Diluted earnings per share from continuing cperations lin €] 1.12

PSRRI S0 M P =IACA Plepuit S eyl g RIS PP P SRR RUPIPS i

Basic earnings per share frem cantinuing and discontinued operations lin €]

rbteatpeannd B UL PP & YRR Pyt SRt i iy R

Diluted earnings per share from continuing and discontinued operations fin €)%

miwiseane, Sransirantar v PRPTIT- A atabsarsatiane rareeteraseratansabiata

Rounding differences may arise in percentages and lotals.
1] Restated due to application of (AS 32.
2| Figures adjusted for 1:4 share split conducted on June &, 2006.

3rd Quarter
2005

thsssbatTEseREERIRS Ly asbadsnanas

1,924

P P iy Y

§90

16.4%

MreaardRE SR bbadt e rr et ey

9

meTraresvArrarerPETALTLbTETRaraTY,

15

amastarsebintateattararranratannt

30%

16.1%

102

arrerrarasrerdanribinsnrrananrarer

Change

R T P PR

[T T 7T PR PT T PP g

38.9%)

254.7%

16.5%

13.9pp!

) _u.uf.u.

11.2%

rbabdadbe i aas n bl pnaantanbadint

3

arerendartabbaddntadensananrencres

[ L TP

1.11

P L L

1.03

S P P P sy

qu.m_wm

AP AR ASSasantAt haarh b et sk bies

SuesasersuseretreRa usnsaTe ey

arisverrivauraTEAT,otitiirasTanes

R T ]

3rd Quarter 2006
[excl. Resbok)

P SR M Y

2,154

Saeansa

hraeier

349

T R P P

16.2%

B R P P T R T AT T

Itarrstamtrtontatosensbrns

(Y

Cevesrsarateetaty

CeaRmaservIesEtaseserarennandnsia

tsssrsIypsassisessnanEe N

T T P PP PE T R ST

T T T

T T P e Y T )

T R L

Newsssaseaeearay

sambrabadia

Change
lexcl. Reebok)

Caresresbariononpabeiibabanasnsnantbentnssiedbs

[0.2pp)

SAMA SN NI AES RIS IL4USSABRNR AT Te NN bSasibous

e

remean

e P T TT T P L SRR R

B T L]

EravesbeetrstitanrrdrriaktissirantstaaTarnstond

EAisrasESeIseRtisELeEmtaTir et sttt RsnanaLE

SAE44REALIESRILEEbadaRRAR SRR e

B T T TR T

FembaredreneaNsursusarrarenbdn il oas

remeerdsiaun

mraebmrabdiss

S TL T P

FYRTTT I
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Cansolidated Statement of Cash Flows € in milliens

Nine Months
2008

e L T T T T P T T e L L R LR LR AR LS CEETEs

g U T R U OO TP PF SIS S TUE TR TP R E
DR g B e o eeeestrereseorerrass s snssrsssssseasesesaransses b en et aeea s arass e et e ma e R emebe e e AL Re A e b AR SR s A nE et AR S seR ST
O B O X e et vt st rete ot e s scasrserase srassscaabassae b mes s b e Lo e bs e ST ST b SRR S LTRSS RY a4 e S AS ST S RSSO R ST SR RS R
B IS O e eseecuerasersseracseseracsasaseseassansassarare esararsass sesem sos sesemss s e simsrh o e AR b RS e S bt e ba e b s arbes s

Depreciation and amortization

_Unrealized foreign exchange losses/(gains),

_..:mwmm. income

arens atsatats

Interest expense

aeramdnis

net

errarasvarresvads

[32)

AR tatEraEtemstarerTerentatdadibtisnipanrartrdad

142

Serstbanberbarantvnbanbntrats

areenerbarbass,

Losses on sale of praperty, plant and equipment, net . SRRSO UURRPTE.

Operating profit before s_o..xn__:._ capital changes

Py Y Shdabsidusnrovaras PRYEAPRE PP At

Increase in receivables and other current assels

PRSP R S i iSSP PP AT PR g

DecreaseflIncreasel in inventories

950

S T R LA T T L L P

{353

P T L LI LI T T PO PO P P PP TP PR S

L T T b T L

155

T L Lo e e e L T R L R Lt R T L R Tt

[372)

|Decreasel/increase in accounts payable and other current liabilities

Measretataresmvrrratanvaranen A A P R N L PP PP ...-....-.......-o.c........:.....-..:c.......:......,....:.......-..-....o....-....-.......a-.:-:'..................:.:

Cash provided by operations

g T T T TR LT T T T T L P e L LR T T

Interest paid

B L R e T AL R I RS

Income taxes paid

T T L Y T T T Y T PP T P T T PR T YT PT)

T T T L L LR T e T R T YL R

Net cash provided by continuing operating activities

P A T T LT L LT TP PP R PP

Net cash used in discontinued operating n:s:mm

total operating activities

esrasasren

ble assets

and other inta

_u:R:mmm of

 goodwill and of

rinang

P,onmmn_w from sale of other intangible assets

_Purchase of property, plant and equipment
Proceeds from sale of

sssssens asnisamssitasans

n

g R L T e e P L e R L T P L LT

1124)

LT T T T L T e L R L AL R R A R L LA S LI LRI E R

property. plant and equipment 7

S L e e i T L T T e e b S RO E i

Acquisition of minority shareholders 32)

seere veusamscrsarand ......-..-.-..:-.-..-.-.....:....-..-o.:.-....o..-.-..-.o...-..............-.............:...1....:....-....'..:-:..-.o....o.-...:-..-..:....1......c.......::-..-.:.-.. dsavaanimsan

Acquisition of subsidiaries net of cash acquired 12,650)

wreadiredsaresvauvunsunetrenaar O T LT N L T T e e R

Decrease in short-term financial assets

g e e T T LT T T T T T R S bt e

Decrease/lincrease] in investments and ather long-term assets

B T e LT L T e T R e e Rt it A
T T L UL L TL R T PP TR FET TPV ST

wivemuavane

Inkerest received

mertrrrararderaerasdanrabandontas

.zmm .mm.m.__._"_.m.m..._. .5 Investing activities
Financing activities:

Increase in long-term borrowin

arnbarentdrdardatdasTetatin Py

it ot SO U U

aramsane L R L R LT LT T P P P P PP P

193

PRI

errans

1,456

B P T

CIPPFPT P

ateemtarinbbddrdnbint e

YT

mrbrkabasspue

PETYI TS

LT TYY

aeususe

P T T L LD TR PRy TR SRR Y

7

e L e LR T L T T TP PE LIS PE Sy

ameer savarnsuean

Exercised share options

PSRRI P PP S )

avsunies

[

surnreiran

22 nuus provided by/lused in) —_Ezn_nm mn?&ou .

erareaviea werssnrenssenascnes eresrreienernruis

mzun. of exchange rates on cash

IDecreasel/Increase in cash and cash equivalents
P I T L L L R L P e P T T P T ) L L LT o Y o S T L L R e R L AL e bl el bl il

Cash and cash equivalents at beginning of year

mLsEssmsmtansnnanuen. asrrrerenbardanimbarfrrerinrrras

Cash and cash nn:_ﬁ_ms.n atend of peried - - .

PPy Yy AR s (s PR st e R SRR

T T T T T T T T T R R R L T

(1,301)

By LTy LR

A

Khmbimadmsmbaninerarane

O PRI TP AP PPOTP T

Rounding differences may arise in percentages and totals.

Nine Months

P T T L L I

75

18]

(18]

T S T LT YT RS PT R INY

53

rrmtarrerraderbansatibsssnirRnaraTar sarandnsdny

2

F T Y YL LT YT T PP R YT TS

741

O P LY s IR EL)

P

R N e

dmrambestdssnseneaRtnY tusanbn

218

P LT TR TR YRR TR PR L)

saenn

e

B TP e T

[ T LT LT T PE TP e L P T P A

13

3

etammabeabadiadastotsitantsreaT R abanbistarasy

[113)

rrasaraanens s

e

asanen

J e oL TR I

S S LI LI LTI LR L L)

215

SabaARImIRArRarsrs s inddntii Al st antnsaNT ISP

160]

O T T LT TR TR PP R P L]

13]

S T L YT TR TSR TN

o

[P PYryees
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Consotidated Statement of Changes in Equity € in millions

Share
capital

PRy

Net income recognized directly in omcf i o

B e T R L TR

Net income

P TP PR L PR T PP T

Total recognized income and expense for the peried " T T
Dividend payment

e g T T T e T R L L TP PRI P

Exercised share options 0

Reclassifications of minorities in acccordance with IAS 32

T TR e

Batance at mm 35._2 30, 2005

22 incorne recognized directly in income

NGUNGOME  © oeeeoeseseeesssrsssse s s e oo
Total recognized income and expense for theperiod .

D_<_n_m_.a payment

debatintstsasittasenss

ateussetasbasunnatinny

T T ]

Increase share capital due to share m_u:” 73

Conversion of convertible boends

g e e T L LI T LT T LTI PP TP

Exercised share options 0

NearstmeateEsatanpantarsenes

T T L L T T T T P T ]

Acquisition of shares from minority shareholders

Aastarbarartensar

mm_.m_._nm at September, 30, 2006

PYPTTERS M see

Rounding differences may arise in percentages and totals.

Capital
reserve

. 85’
vesernernernsntanes

tavesrsavaensesaesr

PesmrirarTerraTrans
sbabsasectararsnsea

Arerearertarensoney

0

casssnssnnrssatanes

0

rresamisrearenerren

[

[ISTITeE I

Cumulative
translation
adjustments

atersiesusassastay.

38

[T -
38

rerrarresebinbonras

{154)

arrasrreararbaetany

P T Y T T

mretmaeas

anvetn

i .

AP S el

Other

Hedging comprehensive

reserve

(48]

cavnenaborbadataan.

102

S
e 8
B )

sraseensantavbrbad.

cassare

sresnsmrere

income

waverrmrareantardn:

(11

arsmmsmstugreanrves

tmsasaariiiasanerns

(@)

PYTRTRE PR PR

awarmaanes

i {19

remssmsunsur ey

cimsnrsumavaararee

2

susanns

arannand

areuve

N {18)

aemstmrEnatstnyaus

Retained
mmﬂ:_zmm

[P

wararbarsasiasatan

areimsmrariaraaean

1

Mdrebaboatabianain

Total
shareholders’

equity

1,544 -

B

2,014,

!
tmavaeemeneaRevLray

2,684~

Gaabaateetarrnsaans

B Y P

0

0

1

2,885

PP A

Minority
interasts

P P

PPPTTITI LI

crdrpabevsars

Firemanababanysesen

2B,

prrensrresnedebbtod

crdepsrsvsavsnnansn

tsamsunimseurererey

132)

4

rarsavretacistsasis

e ~u_~

Vessucsssunanssn

[EYTTeTeS cranrens

mraratedveriaerimETatPaTPEbadth

10

2

mttmssresddnsinsnsnstnuTneuuy

(70)

P X P YT TE Y

0

P LR L L LT FYFT PRI PP RE

0

B A P TP T TR T I TS

7

R T LI TR T S

132

4
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Consolidated Statement of Recognized Income and Expense € in millions

Sep. 30
2006

DT e A T L LTI T TP TR TR P I}

T S T L T LT LT T T e P T P T T

Nei [loss)/gain on cash flow hedges, net of tax (58}

B L T e LT D LR LT T T P T e e L T

Net loss on net investments in foreign subsidiaries, net of tax

PR et e T A A St AP g P L LT LT LT LT T PO PRSP P

Actuarial gains/(losses) of defined benefit plans, net of lax

Rt e reTiavaTaaTLLE R ATe ALY AL LEinL bnas

B e LT T TS L L T T L L L T T LT

net of tax

Expenses recognized for share optian

Currency translation

Net income qmnam_:uan directt

mrbcesaravenear nambbn

plans

rsdpmbaas

4

A raennaed

Rawedebbass

Income after taxes

wrenssmavanEy s e rrseres

. EPTRTRYS ataran Anb AR baddntantabtatibtandatane

Total income and expense recognized in the financial statements

PP OARA Py P PP A PP PR =P i P PO

Attributable to shareholders of adidas AG

S rEtnndadeatantatian L g T T T I T PP T R RS

Attributable to minority interests n

B T T L T T T P T T L LT T T e P e P T DR L T L T

Rounding differences may arise in perceatages and totals.

Sep. 30
2005

S T T TP R TR T R

P T LT T Y T PR TP P PP

transmnsarensavedsbis

: * 134 -

P YT TN

P L T T T T TP S PP T T

394

R L Tl

528 -

[ T LT LT T LT L IR PR PPN DR PR L2

518

daraimatvarasrabrednas avares
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Notes to Consolidated Interim Financial Statements (IFRS) 3 = Acquisitions of Subsidiaries L : :
As at September 30, 2006 The adidas Group assumed full ownership of its subsidiary in India, adidas India Marketing
' Private Ltd., New Delhi [Indial, by purchasing the remaining 8.6% of shares effective January
17, 2006 for an amount of € 2 million.

1 i1 Basis of Preparation

The unaudited consolidated interim financial statements of adidas AG (formerly adidas- Effective January 31, 2006, the adidas Group assumed control of Reebok International Ltd.,
Salomon AG) and its subsidiaries [collectively the “Group”) for the first nine months ending  Canton, Massachusetts [USA, with all its direct and indirect shareholdings. The purchase
September 30, 2006 are prepared in accordance with International Financial Reporting  price for 100% of the shares of Reebok International Ltd. was US$ 3.8 billion [€ 3.2 billion],
Standards [IFRS) as adopted by the EU. The Group applied atl International Financial Reporting  fully paid in cash.

Standards and Interpretations of the International Financial Reporting Interpretations Com-

mittee effective as at September 30, 2006. The acquisition had the following effect on the Group’s assets and liabilities:

The accounting policies used in the preparation of the interim financial statements are consis-
tent with those in the annual consolidated financial statements for the year ending December
31, 2005 and are in line with 1AS 34 "International Accounting Standard No. 34 - Interim Finan-
cial Reporting”. The interim financial statements also comply with GAS 6 "German Accounting Purchase

. . . L. Carryin Price Fair
Standard No. 6 - Interim Financial Reporting”. Y e Allocation Value

e A LT PR TR

_ Acquirce's Net Assets at the Acquisition Date € in millions —

amnsrnsnsan

abmsamban

sansnasn

As of .._mz—._mq 1, 2006, the Onz.:bm_.é mn_o_u_"mn the amendments to IAS 39%. It is believed that this L LT T T T R LR e

R N . . L . Cash and cash equivalents - 943
standard will not have a material impact on the Group’s financial position, results of operations R et T Tt .........:.m._.o
or cash flows. All other amendments and new IFRS effective from January 1, 2006, are not rel- vantorioe
evant 8. the Group's oum_.m:oam. The m_.o.:n is nc._._.mE.E analyzing the potential impacts of new Q:mﬂn:_.a:,mmmmm S L
and revised standards that will be effective for financial years after December 31, 2006. - _u_dmn,.m_mam:n_mnc_uaaa:ﬁm._qm 6: A

. . S . . Oiher intongile sssets net T T e 781782

ﬂomﬂ that are :.n:m:.ma unevenly during the :.:m:n_m_ year are anticipated or deferred in the resa-.mqa.m.:m:.nmmﬂmmmﬁm R S

_:Hm_.::. _.mvo._.ﬁ only if it would also be appropriate to anticipate or defer such costs at the end cmqmﬂaaaxmmmm.uucm ) 300

of the financial year. 9:2:_ a ;
. . . | . . . | . G _mE._ -
These interim consolidated financial statements should be read in conjunction with the 2005 >n8cam_um_azm Y v I e

.t T R LR P P L R A AL E L LA L

148) -

senrarsnmantabans

74]

wase

annual consolidated financial statements, The notes contained therein alsc apply to the quar-
terly financial statements and are not repeated unless explicit reference is made te certain
changes. The results of operations for the first nine months ending September 30, 2006 are
not necessarily indicative of results to be expected for the entire year.

es and provisions

PpiePRerp il PP e P oL L ST LI LTI ) RCLA)

tassiernvareieene

16)

caranerrbnbanssue

s ; Deferred tax liabilities,
2 easonalit Other non-current

srrrarsvaseenrens

ority interests {4) -
and attributable earnings may vary within the fiscal year. As adidas and Reebok brand sales Net um.wozcuq s
account wo_..o<m_. 70% of the Group’s net sales, sales m_._.q mm._._.._:mm tend to be strongest 3. the m.o.o.m.....,.mmmmmm..u..mu.m.mmp_m.:o: . -
first and ~._.=E n:mnm._.m of the fiscal year. Eoim<m... shifts in Sm. share of mm_w.a.u and attribut- | 5o rice settled FIpeira
able earnings of particular product categories, brands or the regional composition may occur o each sGuialente Beauireq T v £

B T L Mremdeddrtsbens mSARsEATREERTANAT meliLsESERLEsemFl

throughout the year. Cash outflow on acquisition

Fhpnpesyiy et g gt T R P R T T LY

[




The fair values of the identifiable assets and liabilities are determined only provisionally as
the valuation process has not yet been finalized. Final allocation of the purchase price and the
resulting goodwill will be completed in accordance with IFRS in the twelve-month period fol-
lowing transaction closing. Therefore, reported amounts may be subject to deviations.

Effective Septernber 1, 2006, the adidas Group assumed full ownership of its brand adidas sub-
sidiary in Korea, adidas Korea Ltd., Seoul [Kerea), by purchasing the remaining 49% of shares
for an amount of € 30 million.

4 3i; Discontinued Operations

On May 2, 2005, the Group announced the divestiture of the Salomon business segment to
Amer Sports Corporation. The transaction was formally completed on October 19, 2005, with
effect from September 30, 2005.

_ Analysis of the result of discontinued aperations € in millions _

Nine Months
2005

T LI RIT L TT T PP P PY POY PR P P )

LT T T T T LT

Net sales 340

T D D T T L IT L TLT LI I T T ey

Expenses

Income from discontinued operations before taxes

D LT T T T P T

Income taxes 12}

B T LT T T Lt ol T Pyl

Income from discontinued operations after taxes (191

Gain/lloss) recognized on the measurement to fair value less cost to sell (10]

PISPFR A, Sy Sy S R S SRR TRr Spihuiulr g S PR P PSP PPRIPP Sy

Income taxes 9

BB E R R N TS hmk hm b dmdeh et B e e BUS AL LR AR SS R AL RS anaaran e b mhbe ber hmddn bt dmd bbb S S AR anr ar b b ntmn by bmddabn b

/Iloss)

pusdngaesnsane s

Income from discontinued operations, net of tax [37)

Py Py, gpepiet B T T T LT LT Y LTSS P PRSI PR-rPied

¢ earnings per share from discontinued operations (€]"

Ba

Diluted earnings per share from discontinued operations [€}

1] Figures adjusted for 1:4 share split conducted on tune &, 2006,

Notes w&
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During the first nine months of 2005, discontinued operations used cash in investing activities in
an amount of € ¢ million and provided cash by financing activities in an amount of € 1 million.

The related assets and liabilities have been classified as held for sale.

_ Assets/Liabilities Classified as Held for Sate € in millions _

T T T LT T L i

able and other current assets 222

PR T T T T g A L L e el kdd

5] 222

T LT LT PR P T T P N R R P P

L T T e O LT T TR R R PRI

Fixed assets 189

g T T T T T T L T T T T S LR AL LAl il

Other non-current assets 30

FE P L L L T T P T T T P R e e e R R L L e R R L A Tl

663

e Ty T T T XLt IEY TR NS

Pensions and similar obligations

D T P T VT P TP LY P

Other non-current liabilities

G ey T T LR C L L L LRI

e as held for sale 159

e T T LTy P R R L R TR B L BT

hsasrarirrane




5 i Earnings Per Share

Basic earnings per share are calculated by dividing net income by the weighted average num-
ber of outstanding shares during the period. Due to the share split, conducted in June 2005, all
numbers of shares have been restated by multiplying by four.

Dilutive potential shares have arisen under the Management Share Option Plan of adidas AG
(MSOP), which was implemented in 1999, and the convertible bond issued in October 2003 as
the required conversion criteria were fulfilled at the end of December 2004.

—mm_.azmm Per Share . _

Nine Months Nine Months
2006 2005

Net income attributable to shareholders [€ in millions]

B T e T e Lt LT LT T T P T e P T L L T TP PO Pl

Weighted average number of shares 203,337,185 183,866,908

D A e e T g A PRy et

Basic earnings per share [€) 2.10

rharbredssabian

arrarsasssrrreabnesnatnt

._,“_m":_m..mwﬁm attributable to m:m_.m:o_m_m_.,wﬁ in milliens) e rree—a— o 386
Interest expense on conve 8
Net income used to deter 394

Weighted sverage numberof shares T T 03,337,185 183846908
Weighted shareoptions T .. 342395
Assumed coersion convertible band lweighted] ~ T _.m. n._.mm.n__m...

Diluted earnings per share (€] m.__m

et Py aArabt ety Ryt g Aot

For the calculation of earnings per share from continuing and discontinued operations, the
weighted average number of shares as presented above has been used.

4 i1t Segmental Repuorting

In comparison to the 2005 Annual Report there is a new separate segment for the acquired
Reebok business which includes the brands Reebok, Rockport, CCM, Koho, Jofa and Rbk
Hockey. Additionally, the TaylorMade-adidas Golf segment includes the Greg Norman brand.

Financial information in accordance with the management approach is presented on pages
38 -39 of this report.

Notes “w.N
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7 Shareholders’ Equity

in January 2006, the nominal capital of adidas AG was increased by a further € 141,568 as a

result of the exercise of 55,300 stock options and the issuance of 55,300 no-par-value bearer
shares associated with the thirteenth exercise period of Tranche 1[19%9), the eleventh exercise

period of Tranche 1t [2000), the eighth exercise period of Tranche 11l (2001, the fifth exercise

period of Tranche IV [2002} and the second exercise period of Tranche V (2003] of the Manage-
ment Share Option Plan of adidas AG [MSOP). Furthermore, in May 2006, the nominal capital
was increased by € 1,960 due to the conversion of one bond of the convertible bond into 430

no-par-value shares of adidas AG. Aiter registration of the increase of the nominal capital

without the issuance of new shares, resolved upon by the Annual General Meeting held on May
11, 2006, the share split [at a ratio of 1 to 4) was finalized on the Frankfurt Stock Exchange on

June 6, 2006. Thereafter, on July 7, 2004, following the expiration of the fourteenth exercise

period of Tranche | [1999), the twelith exercise period of Tranche Il (2000), the ninth exercise
period of Tranche 111 (2001), the sixth exercise peried of Tranche IV [2002) and the third exercise
period of Tranche V [2003) of the Management Share Option Plan, an additional 226,680 no-par-
value bearer shares were issued. Accordingly, the nominal capital of adidas AG increased by
€ 226,680 to a total of € 203,494,860, divided into 203,496,860 no-par-value bearer shares. At
September 30, 2006, the nominal capital of adidas AG therefore amounted to € 203,496,860,
divided into 203,496,860 no-par-value bearer shares.

8 ::: Subsequent Events

Following the expiration of the tenth exercise periad of Tranche I11 [2001}, the seventh exercise
period of Tranche IV [2002) and the fourth exercise period of Tranche V (2003] of the Manage-
ment Share Option Plan, an additional 40,000 no-par-value bearer shares were issued effec-
tive October 9, 2006. Accordingly, the nominal capital of adidas AG increased by € 40,000 to a
total of € 203,536,860, divided into 203,536,860 no-par-value bearer shares.

On October 24, 2006, the planned divestiture of the Greg Norman Collection [GNC) apparel
business to MacGregor Golf Company was announced. The transaction excludes existing GNC-
related retail outlet operations and is expected to be completed by the end of 2006. The Greg
Norman Collection apparel business is part of the TaylorMade-adidas Golf segment and does
not represent a separate major line of business.

Herzogenaurach, November 9, 2006 :ii The Executive Board of adidas AG
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Segmental Information by Brand € in millions
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Segmental information by Region € in millions
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Executive Board

Herbert Hainer
Chairman and Chief Executive Officer

Glenn Bennett
Global Operations

Robin 3, Stalker
Chief Financial Officer

Erich Stamminger
adidas Brand President and Chief Executive Dfficer

Supervisory Board

Henri Filho
Chairman

Dr. Hans Friderichs
Deputy Chairman

Fritz Kammerer"
Deputy Chairman

Sahine Bauer!

Or. iur, Manfred Geniz

igor Landau

Rotand Nosko!"
Hans Ruprecht!

Willi Schwerdtte

Heidi Thaler-Veh"
Christian Tourres

Klaus Weif}¥

1) Employee representative

Management Boards h D
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Biographical information on Executive Board members as
well as mandates for all members of both the Executive and
Supervisory Boards are available in the 2005 annual report
and at www.adidas-Group.com.



Financial Calendar 2006/2007

March 2, 2006
2005 Full Year Results ::: Analyst and press conferences :ii Press release, conference call and webcast

April 11, 2004
Investor Day - adidas Group Strategy and Brand Positioning :i: Webcast

May 9, 2004
First Quarter 2006 Results i Press release, conference call and webcast

May 11, 2006
Annual General Meeting in Firth (Bavarial, Germany ::: Webcast

May 12, 2006

Dividend paid

August 9, 2006

First Half 2006 Results ::: Press release, conference call and webcast

November 9, 2006
Nine Months 2006 Results i3 Press release, conference call and webcast

March 7, 2007
12006 Full Year Results :ii Analyst and press conferences :ii Press release, conference call and webcast

May 8, 2007

First Quarter 2007 Results ! Press release, conference call and webcast
May 10, 2007 .

Annual General Meeting in Fiirth (Bavarial, Germany i:: Webcast

May 11, 2007

Dividend paid"

August 8, 2007
First Half 2007 Results i Press release, conference call and webcast

November 8, 2007
Nine Months 2007 Results ::: Press release, conference call and webcast

1) Subject to Annual General Meeting approval

Financial Calendar Nv._
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adidas Group

Adi-Dassler-5tr. 1 i:: 91074 Herzogenaurach i Germany
Tel: +49{019132 84-0 i Fax: +47(019132 84-2241
www.adidas-Group.com

Investor Relations

Tel: +49(019132 84-2920 / 3584 i Fax: +4%(0Y9132 84-3127
e-mail: investor.relations@adidas.de
www.adidas-Group.com/investors

adidas is a member of DAl [German Share Institutel,
DIRK [German Investor Relations Association]
.and NIRI [National Investor Relations Institute, USA].

This repoert is also available in German.
For further adidas publications,
please see our corporate website,

Concept and Design
hafelinger+wagner design, Munich

© 2006 adidas AG. adidas is a registered trademark of the adidas Group.
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